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A definitive guide 
to the city’s Favorite  
Businesses

THE RESULTS
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THANK 
YOU

Santa Monica 
Families and Friends 

for supporting 

Swim with Heart 
for 

10 years!  

swimwithheart.org     
310-625-2974

        @swimwithheart
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Imagine dear reader, a world that seems a lifetime away. Movie theaters were showing the latest releas-
es seven days a week. You could walk the Promenade shoulder to shoulder with other shoppers, duck 
into any store you wanted, regardless of occupancy, and browse to your heart’s content. You could even 
touch stu� without guilt or fear. 

Restaurants served food inside and you could get a cocktail or a beer just because you felt like it. Hap-
py Hour was a marketing tool and not an accurate description of amount of joy in our days. 

That now nostalgic time was February and it’s also the month that we asked Santa Monicans to name 
their favorite local businesses. The world has changed in what were previously unimaginable ways 
since then but in this moment, the annual Most Loved contest and its celebration of community has a 
newfound importance. 

It’s a tough time to be a business owner but most businesses have adapted, not closed. Many are 
charting a course through these stormy waters and every open sign, al fresco dinner, curb-side pickup 
and tented haircut is an act of faith by mom-and-pop entrepreneurs in themselves and in the community 
they serve. They believe they can come through this if we support them and we are proud to be able to 
highlight some of the people and places that make a city thrive.

Most Loved isn’t just about the businesses because a business doesn’t support the high school, donate 
to the foodbank or just keep our friends employed. People do. Whether it’s the people who own a 
storefront or the people who take your order or the people who delivery the goods, it’s the people who 
deserve the recognition herein. Most Loved is truly a celebration of the people who make Santa Monica 
a place worth living in and whenever you’re comfortable heading back into the world, we hope you con-
sider visiting some of these people, if only to say hi, exchange a smile and remember the path forward is 
together.

A sad farewell to some of our Most Loved SM finalists of 2020 who did not survive. We will no doubt see 
more business closures this year to due the severe economic recession and lasting impacts of COVID 
making it incredibly challenging for businesses to survive. Now more so than ever, we must make an 
e�ort to buy local in support of our Santa Monica businesses. Grab your mask, your wallet and show 
your love and support local whenever and wherever possible.

COMING BACK
STRONGER THAN EVER

VISIT SANTAMONICAPIER.ORG FOR DETAILS

Come support your local Pier 
businesses as they reopen!
Remember, masks are required.

THE PIER IS OPEN

       @SANTAMONICAPIER
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SANTA MONICA COLLEGE

APPLY 
TODAY!
smc.edu

SANTA MONICA COMMUNITY COLLEGE DISTRICT BOARD OF TRUSTEES

Dr. Nancy Greenstein, Chair; Dr. Susan Aminoff, Vice Chair; Dr. Louise Jaffe; Dr. Margaret Quiñones-Perez; Rob Rader; 
Dr. Sion Roy; Barry A. Snell; Joshua Elizondo, Student Trustee; Kathryn E. Jeffery, Ph.D., Superintendent/President

#1 Transfers
Job Training
Student Support
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MOST LOVED DOWNTOWN BUSINESS 

FINALISTS

629 Broadway Blvd.

614 Santa Monica Blvd.

120 Broadway Blvd. #103

1207 4th St.

310-395-1131

310-394-0878

310-566-4045

310-264-2228

smhomeopathic.com

salontru.com

exoticsracing.com

drskinhealth.com

santa monica
Downtown

Downtown Santa Monica has always been the hub of activity for Santa Monica and DTSM 
businesses have adapted to keep the area a fun, safe place to enjoy a day out with the family. Santa 

Monica’s open-air shopping center allows visitors to browse five blocks of retail and restaurant 
options while enjoying sea breezes that keep Santa Monica cool.

Exotics Racing

Salon Tru

Santa Monica Homeopathic

RADIANCE WELLNESS SPA
Now more than ever people need self-love/self-care 

and our sacred space is just the place for that. ”

”

Radiance Wellness Spa
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THE BRAID - JEWISH WOMEN’S THEATRE WINNER
The Braid

From summer concerts at the pier to live 
theater at one of several excellent play-
houses, Santa Monica has the arts on lock. 

While the Braid’s live performances have 
been postponed, they are now o�ering  
digital salon shows via Zoom. Their You-
Tube channel features “Inside our Time” 
--stories from the community that illumi-
nate some aspect of what we are feeling 
and experiencing.  They also use Zoom to 
present special events such as art talks, 
author talks and panels on topics of interest 

to their patrons and friends.  Participation is 
still complimentary and open to all, but they 
ask that members of the community consid-
er donating to support the work of Jewish 
Women’s Theatre during this unprecedent-
ed time. 

“We asked our volunteers to personally 
call all the subscribers to our salon shows 
to let them know we are working on digital 
presentations of our new, original work,” 
said Ronda Spinak. “We were touched by 
the  responses we received and by the fact 

that not a single one of our subscribers 
asked for a refund. Instead, they told us 
they missed us, wished us the very best 
and couldn’t wait to see us virtually and, 
soon, in person.”

Spinak said the organization and the adapt-
ability of writers and performers has been 
inspiring.

“Our mission is to create, produce and 
preserve diverse, living Jewish stories that 
empower individuals, inspire community 

and build cultural legacy,” she said. “Our 
vision is to leave no Jewish story untold 
while celebrating the truths that connect 
all people.  Through our pioneering model 
of storytelling we revived the centuries of 
Jewish women hosting salons, putting a 
contemporary spin on creating intimate 
spaces for dialogue, community building, 
diversity and connection through arts and 
culture.  Recently, our traditional theatre 
programming has expanded to include an 
art gallery, panel discussions, and many 
special events.”

Theatre | Art | Entertainment
MOST LOVED

The Morgan-Wixson Theatre is a historic 
Santa Monica theater on Pico Blvd. Miriam 
Billington a Board Member and the volun-
teer Publicity Chair says that the theater 
“has been bringing top-quality plays, mu-
sicals, and performing arts events to our 
city for over seven decades!” The theater 
has been totally shut since March 12th of 
this year due to the pandemic. Miriam Says 
that they have held some online events via 
Zoom and have been counting on dona-
tions and reserve funds to “keep the lights 
on” until the theater can once again invite 
patrons into the historic space. Miriam 
says that conversations with patrons have 
been mostly about how much they miss 
going to see live theater. “Our members 
have enjoyed attending live play readings 
on Zoom and we have been talking about 
those plays and others that we might wish 
to produce in the future. We have also 
begun holding community discussions 
about what we can do to fight racism--in 

our community, in the arts, and in theater.” 
She says that the Theatre’s biggest sup-
port in the coming months will come from 
their patrons and members, who continue 
to provide time, energy, and funding even 
when they cannot attend shows.

Miriam says that receiving this award 
means the world to her: “It means so much 
because we have been a mainstay of 
the Santa Monica arts scene since 1946! 
Despite the uncertainty and tragedy in 
the world now, we hope to press on and 
plan for our historic 75th season next year. 
We are also working on increasing our 
outreach to include more of our wonderful 
and supportive community in everything 
we do.” Miriam urges readers to join the 
Morgan-Wixson’s mailing list by emailing 
info@morgan-wixson.org

MORGAN-WIXSON THEATREFINALIST

AERO THEATRE FINALIST

2912 Colorado Ave. #102 310-315-1400 jewishwomenstheatre.org

2627 Pico Blvd. 310-828-7519 Morgan-Wixson.org

1328 Montana Ave. 310-260-1528 americancinematheque.com

Morgan Wixson Theatre

2020
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MOST LOVED MAIN STREET BUSINESS 

FINALISTS

2116 Main St.

2400 Main St.

2110 Main St. #100

888-753-2829

323-540-6263

310-955-9915

dolcenerogelato.com

pilatesmithstudio.com

greendogdental.com

santa monicasanta monica
Main Street

Santa Monica’s Main Street has led the way for adaptation in this era, transitioning from a busy 
thoroughfare into a haven for pedestrian dining in a matter of weeks. The street has always had an 
abundance of personality with quirky retail and restaurants that have become local institutions. That 

sense of place has blossomed with the expansion of outdoor options as businesses have taken 
over tra�c lanes and created a new al fresco capital for the city. 

DOLCENERO GELATO

GREEN DOG DENTAL

PILATESMITH
Thanks to an incredible group of women and great 
feedback from our community, we’ve been able to 

keep people moving - wherever they are - and been 
able to keep the Team working.

”

”

Pilatesmith

Photo: Sean Paul Franget
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A WORLD AWAY FROM THE ORDINARY      A BLOCK AWAY FROM THE BEACH

KEEP UP WITH US!         MAINSTREETSM.COM | @MAINSTREETSM | #MAINSTREETSM

 Santa Monica’s largest selection of revamped, outdoor dining & shopping.
Head over and enjoy your favorite experiences in the open air.
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MOST LOVED PICO BLVD BUSINESS 

FINALISTS

3212 Pico Blvd.

3330 Pico Blvd.

2526 Pico Blvd.

310-581-0253

310-450-4300

310-450-8057

sewingarts.com

gilbertselindio.com

traderjoes.com

santa monica
Pico Blvd

People love Pico and for good reason. The eclectic mix of businesses, essential services and 
restaurants (and murals!) are beloved by locals who know they can get all their needs and wants 

filled in a single location. From your morning co�ee spot to the evening’s happy hour, you can eat, 
drink and shop well without leaving the city limits.

SEWING ARTS CENTER

TRADER JOE’S

GILBERT’S EL INDIO
We want to thank all of you for making it possible for 

Gilbert’s, El Indio to remain open. Our sincere and 
overwhelming gratitude goes out to everyone who 
has come in through our doors. Thank you for your 

encouragement, love, and generosity.
”

”

Photo: Robert Sturman
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WINNER
2020

FINALISTS

1328 Montana Ave.

1607 Montana Ave.

1607 Montana Ave.

310-260-1528

310-395-5002

310-395-5002

janeoftarzana.com

janeoftarzana.com

americancinematheque.com

AvenueAvenueAvenue
Montana

Montana Avenue is Santa Monica’s self-care center with an abundance of businesses ready, willing 
and able to help you de-stress during these tough times. Whether your relaxation aid of choice is 
a cocktail, massage, slice of pie or some serious retail therapy, you’re sure to find the cure of what 

ails you as you stroll Montana’s pleasant streets.

We put our heart and soul into this store, every single day. 
We love our clients that have become more like family and 
friends to us over the last three decades. We have third 
generation shoppers at our store now!

JANE

AERO THEATRE

NUMBER ONE BEAUTY CENTER

Number One Beauty Center

”
”
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FINALISTS

380 Santa Monica Pier

258 Santa Monican Pier 

1602 Ocean Ave.

310 260 8744

310-394-9682

310-458-9294

thealbright.com

thelobster.com

youpacpark.com

santa monicaPier
The Santa Monica Pier is the perfect place to let nature wash away the concerns of 2020. With the 

crashing of the waves below and the world-famous ocean winds in your hair, there’s nowhere better to 
take in a breathtaking sunset. The Pier businesses are open to supplement your moment of Zen with a 

tasty sandwich, margarita or milkshake in a variety of open-air environments.

The Lobster serves as the gateway to Santa Monica’s iconic pier, and this beautiful 
restaurant, with sweeping views of the Pacific, is LOVED by locals and visitors alike.  

THE ALBRIGHT

PACIFIC PARK

The Albright

THE LOBSTERWINNER
2020

Greg Morena is the owner of The Albright, a seafood joint 

that’s been around since 1977 (that’s 43 years)!  “The Pier 

is the home of Popeye the Sailor man and progressive 

values, we are a homegrown family and business in what we 

consider the best city in the world. No worries here, enjoy 

the best place in the world and let us serve you the best clam 

chowder and lobster rolls in the world).”

”

”
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1607 Montana Avenue
Santa Monica, CA 90403

310.395.5002
janeoftarzana@yahoo.com

JaneOfTarzana
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JANEWINNER
Any Angeleno in search of a new look 
knows to look no further than Montana 
Avenue, where Santa Monica’s clothing 
boutiques boast the trendiest looks in 
town.

Peggy Sella founder and owner of Jane, 
a small Santa Monica business describes 
her store as “a small boutique that prides 
itself on the selection of merchandise 
and our Customer Care.” She says that 
“Everything is under $98.00! We educate 
the customer on both current trends and 
styles she can wear. If she is looking for 
gifts, we share our most popular and 
unique choices for the occasion. Gift wrap 
is complimentary. We have been enjoying 
this business since 2008! We guarantee a 
meaningful experience!”

Jane closed its doors on March 16th due 
to the pandemic. Within two weeks the 
sta� volunteered their time to do a mass 
marketing campaign, using social media 
and even Face Timing and DMing custom-
ers from across the country. “We asked 
two of our customers, one living in Wash-
ington DC, to take photographs in Jane 
merchandise that they received weekly! 
This proved to be highly successful for our 
sales. We had an enormous opportunity to 
be seen by a completely new audience.” 
The business has started a virtual sale 
over Instagram Live and is working on a 
website for their store. 

Sella says that Jane’s biggest strength its 
emphasis on Customer Care. Sella says 

“We will LISTEN to the needs of our clien-
tele, who may continue to work from home 
until the end of the year and need to keep 
looking professional ‘above the waist’, to 
our moms who may need to remain help-
ing their kids get educated at the kitch-
en table and to our customers who will 
continue to date and celebrate milestones 
with small groups. Our jewelry and gift se-
lection continues to be very important be-
cause no matter how our customers have 
had to adapt in their personal lives, they 
still want to celebrate their friends and 
family! We have been adapting our mix of 
merchandise to reflect, what as of now is 
our ‘new norm’. Never before has lifestyle 
truly played such an important part.”

Sella appreciates the loyalty of her 
customers in showing up for Jane in the 
Most Loved vote: “The willingness of our 
customers to submit their votes, shows not 
only their loyalty but how important having 
brick and mortar is in their community. Our 
customers know they can depend on us 
to meet their fashion and gift needs. They 
feel Jane being recognized by the ‘Most 
Loved Campaign’ is their contribution 
to our success.” Sella also says that she 
knew her customers were loyal “but did 
not know the depths many would go to 
keep Jane standing! Their outpouring of 
support and genuine care has been very 
humbling.”

Clothing Boutique
MOST LOVED

Jane

Jane1607 Montana Ave. 310-395-5002 janeoftarzana.com

2020

1607 Montana Avenue
Santa Monica, CA 90403

310.395.5002
janeoftarzana@yahoo.com

JaneOfTarzana
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Susan Amenta, the owner and buyer of 
Suji, describes her small store on Main 
Street, as “a very warm and inviting wom-
en’s boutique that specializes in artful and 
wearable clothes for a relaxed lifestyle. 
Lots of color, texture, and easy fitting 
clothes with accents of unusual jewelry 
and accessories.” Susan says that when 
you first enter Suji “you will most likely 
be greeted by Louise our store manager 
and stylist. People love her!  Her warm 
personality and the way she puts outfits 
together has made her very popular with 
our customers. She has a special way of 
making you feel comfortable while she 
works her magic and finds you the perfect 
outfit to make you shine.”

Susan says that the business has adapted 
to the economic challenges of 2020 by in-
creasing outreach to their customers. She 
has been keeping in touch with them via 

emails and postcards that keep customers 
informed about new shopping rules and 
COVID measures designed to keep their 
customers safe, changing hours, and spe-
cial discounts. Susan cites Suji’s person-
alized service as their greatest strength 
in the coming months. She says they will 
continue to provide a safe environment 
and beautiful clothes that fit their custom-
er’s lifestyles. Susan says that she has 
tried to keep conversations with custom-
ers neutral when they come into the store. 
She says that Suji is a place to come and 
relax and enjoy some retail therapy, like a 
break from the outside world.

Suji has been in business for 36 years and 
their customers and community are like 
family to them. Susan says “it is so nice 
that they care about us as we care about 
them.” 

Brooke Rodd is the owner of a store 
bearing her name that sells “Fun and fresh 
clothing and gifts for the whole family,” 
which includes clothes for women and 
kids, books, jewelry, paper goods, home 
goods, apothecary, and ‘fun stu�’ all at 
a reasonable price. Brooke owns three 
stores on Ocean Park: Brooke Rodd 
Boutique, FUN by Brooke Rodd, and Wild 
Moon Kids. 

Brooke has been adapting well to the 
unique economic challenges that 2020 
has brought about. She started to provide 
a service of free local deliveries to the 
community to ensure that her Santa 
Monica customers don’t have to pay for 
shipping. She has also striven to preserve 
the feeling of an in person shopping expe-
rience by setting up private shopping and 
shopping that can be done over FaceTime. 
Brooke says that she is incredibly lucky 
that her store had already established 

an online/e-commerce presence. This al-
lowed for customers to easily shop online 
without having to establish an entirely new 
way of shopping. Brooke’s stores have 
now reopened with safety measures in 
place.

Recent conversations Brooke has had with 
customers have involved conversations 
about politics and wishing for the end of 
the hardships that 2020 has brought. She 
has also been having a lot of discussions 
about the environment and the health of 
her and her customers.

Brooke says that she really appreciates 
the support of the community. “I love my 
community and I try to supply them with 
fun and fresh items at an a�ordable price.  
Community IS my business. It’s every-
thing.”

SUJIFINALIST

BROOKE RODDFINALIST

Planet BlueFINALIST

Brooke Rodd

Planet Blue

1716 Ocean Park Blvd. 310-664-1999 brookerodd.com

2525 Main St. #103 310-396-7614

1653 12th St.
2940 Main St. 310-396-1767 shopplanetblue.com
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�ve love shop local

Congratulations to all the 2020
Most Loved businesses.

The Solomon Family
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Santa Monicans sure love their java, and 
there is no shortage of superb co�ee 
shops for residents to get their ca�eine fix.
Dogtown Co�ee, a small Santa Monica 
business on the corner of Main Street and 
Bay Street has been a community staple 
for many years. Assaf Raz says that with 
Dogtown you “come for the story and 
stay for the quality” citing the history of 
the location and the Munchies Burrito and 
Salty Dog respectively. Assaf is extremely 
grateful for the support of the community 
through the Most Loved award. He says 
that “the community is what saved us from 
complete ruin. Just like back in 2012, the 
locals carried us through this and patient-
ly held in as we worked the challenges 
of this new system. The fact that we got 
this vote, is just cherry on the top. We’re 
dedicated to continuing to honor this bond 
with the neighborhood.” Assaf says that 
the community is one of the shop’s great-
est assets in this unprecedented time. 

The shop has taken a number of steps 
since the beginning of March to ensure 
the safety of its sta� and customers. 

Initially, the shop closed its doors and 
laid o� the entire sta� e�ective March 
13th to avoid hemorrhaging capital. They 
then began to re-imagine the shop as a 
“stationary food truck” and turned the 
patio into the customer service space, only 
o�ering pickup and delivery. They adopted 
a cashless system so payment could be 
made through apps and the website to 
avoid contact. Along with this, they altered 
the menu to include more “finger food” 
and limited it to help with “production line 
e�ectiveness.” More recently they have 
opened up an outdoor seating area in the 
parking lot and have hired a security guard 
as a safety measure. Assaf  says that the 
“food truck” model has proved to be labor 
and production e�ective and that their 
enclosed outdoor area is a great asset as 
well. 

Assaf thanks the sta� for all of their e�orts 
and says that they are the people who tru-
ly run the store and deserve the credit for 
its success. He also thanks the community 
for their immense support. 

DOGTOWN COFFEE WINNER

Co�ee Shop
MOST LOVED

2003 Main St. 310-310-3665 dogtownco¤ee.com 

Local | Organic | Micro-Roasted

 Thanks for making us Santa Monica’s Best Coffee Shop

Come enjoy our greatest hits menu 
items on our outdoor patio, where 
American skateboard and surfing 

history was made.

Open every day from 7am - 2pm Salty Dog

Dogtown Co¤ee

2020
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Gary Chau, co-founder of Ca�e Luxxe 
says that the business is a co�ee shop 
with the goal of creating a comfortable 
place for friends and family to get to-
gether to socialize. The two co-founders, 
Mark and Gary, have been best friends 
since school. The business was found-
ed on friendship in 2006 and nearly 14 
years ago friendship remains its core 
value.

The business has shifted to online 
business due to the economic challeng-
es of 2020. They are also providing 
email, phone, and video chat support for 
anyone who would like to learn to make 
co�ee at home. Since the business 
was classified as essential, they chose 
to remain open for the duration of the 
pandemic. Gary says “We felt strongly 
about continuing to provide warmth and 
comfort in a cup for our neighborhood 
friends and family so that people could 
still experience a little bit of normalcy 
in their disrupted lives.  It has honestly 
been very challenging for us to remain 
open due to the economics of operating 
a cafe with significantly less sta�, and 
supporting Covid-19 health code guide-
lines which evolve at a moment’s notice 
as more knowledge becomes available.” 

Gary says that the support of the com-
munity through a most loved vote means 
the world to the business “all of the love, 
care, and attention we share with our 
community is indeed appreciated.  Every 
cup and every interaction for us is really 
not about a transaction, but a close-knit 
relationship with our friends and family in 
the neighborhood.”

Gary says the Ca�e’s greatest strength 
lies in being more than a co�ee shop 
“We’re actually a business of people 
who are getting together in a place to 
socialize, meet, and catch up with one 
another.  Amidst the current pandemic 
as social beings, we’re able to foster 
continued social engagement and inter-
action which is so important to help us 
all still feel like human beings who care 
about each other.  Social and digital me-
dia can only take us so far to stay con-
nected with one another, as it often lacks 
the warmth of facial expressions, tonality, 
and warmth of in-person engagement.  
So we focus on reconnecting ourselves 
in a neighborhood space that is open for 
everyone to come enjoy and appreciate 
being together.”

CAFFE LUXXEFINALIST

GROUNDWORKFINALIST

925 Montana Ave. 310-394-2222 ca¤eluxxe.com

2908 Main St. 310-452-8925 groundworkco¤ee.com

�anks for the love
and support Santa Monica

Ca¤e Luxxe
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The Misfit Restaurant + Bar

WEST 4TH AND JANEWINNER
Everyday is Friday in the time of corona-
virus, so it’s a good thing Santa Monica 
has so many fantastic bars and lounges 
ready to serve you a well deserved 
cocktail to-go.

Steve and Jennifer Lieberman are the 
owners of West 4th and Jane, a “relax-
ing local spot to get craft food and rare 
beers” nestled on 4th street near Santa 
Monica Blvd in downtown Santa Monica. 
They are a New York City-style beach 
pub with 24 rotating taps that feature 
local and international craft beers that 
are “best soaked up with snacks, salads, 
burgers, wings and more” from their 
tavern-style kitchen.  The restaurant has 
been adapting to the economic chal-
lenges of this year by focusing on em-
bracing the day-to-day. The Liebermans 
say that they “have tried to not get too 
discouraged by the unpredictability 
of the year.” Their kitchen is currently 
open for takeout and is available on 
DoorDash, Grubhub, and Postmates.  All 
of their guests and sta� are required to 
wear masks when in the restaurant/bar 
and practice safe social distancing as 

per the guidelines of the CDC. 

The owners say they “exist to serve 
our community so their support means 
everything to us.” Their conversations 
with customers this year have been 
incredibly supportive and encouraging. 
They are happy to see the community 
and neighborhood being so supportive. 
The Liebermans are encouraged to see 
the community reaching out to check-
in and support one another during the 
pandemic this year.  

The Liebermans say that their greatest 
strength in these unprecedented times 
is their enthusiasm. In the time of the 
pandemic, passion and warm support 
for the community are essential. They 
would also like for their customers to 
know that they recently celebrated 
their 11 year anniversary. They are “very 
proud to have served the Santa Monica 
community for over a decade.”

Bar or Lounge
MOST LOVED

West 4th and Jane

West 4th and Jane
1432A 4th St. 310-395-6765 west4thjane.com

Cheers to another!“ ”�e Lieberman’s

2020
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Holly Pulford is the Marketing Manager of 
the Craftsman Bar and Kitchen on Broad-
way near Ocean Ave in Santa Monica. She 
describes the Craftsman as a “friendly 
neighborhood bar with Rock n’ Roll vibes.” 
2020 has been challenging for the bar, but 
they are staying positive and taking the 
challenges head on as they come. “Keep-
ing our guests happy has always been a 
big priority for us, and this is something 
that we are still trying to do every day. 
Some of the fun things we have done is im-
plement an Adult Lemonade Stand located 
at our front door, where guests can order 
to-go cocktails and takeout food. That has 
been a huge hit.  We have also  modi-
fied our bar food menu to make it more 
approachable for takeout. As always, we 
try to keep our guests and the community 
updated and engaged in positivity via our 
Instagram page @thecraftsmanbar.”

The Bar has received an outpouring of 
support from the community which has 
really helped them to feel supported and 
encouraged during the pandemic. “We 

received numerous texts and emails of well 
wishes and o�ers of support. It really keeps 
us going, and inspires us to keep being 
innovative and acts as a reminder of how 
much we love our guests and community.” 
Holly says that the bar’s biggest advantage 
is its loyalty to the guests, and the guests’ 
loyalty to the bar. She says that she knows 
that however the Craftsman has to pivot 
to keep going they will always have the 
support of their customers. 

Holly says that the support of the com-
munity through a Most Loved vote means 
everything to the Craftsman. “We pride 
ourselves on being ‘Santa Monica’s friendly 
neighborhood bar,’ so to have fellow peers 
and community members support us in this 
way, really validates everything we have 
tried to do over the years. Thank you!”

As a final note, Holly says “We just wanted 
to extend a thank you to everyone who 
has voted for us, and has supported The 
Craftsman all of these years. 

THE MISFIT FINALIST

THE CRAFTSMANFINALIST

The Misfit Restaurant + Bar is a “farm to 
table restaurant and bar that focuses on 
fresh, seasonal ingredients presented in an 
approachable way.  The bar program has 
always been a big part of our identity with 
a wide variety of cocktails prepared daily, 
16 local beers on tap, and a wine list fo-
cused on California producers.” The Gener-
al Manager of The Misfit, Kevin Dunn says 
the restaurant and bar have had to make a 
lot of changes to adapt to the unique finan-
cial situation that 2020 has brought. “We 
have expanded our outdoor seating and 
implemented a new kiosk based ordering 
system at the front that allows guests to 
place their order for food and cocktails 
before finding a seat on the patio.” But, 
Kevin says, “we are still o�ering a full menu 
of seasonal items as well as the Misfit 
favorites that our guests have come to 
love over the last 9 years.” Kevin says that 
conversations with guests have been pos-
itive and it is great to see customers again 
after reopening. “The guests that continue 
to frequent the Misfit have been amazing 

since reopening.  It has been great to see 
our regulars after and hear what everyone 
has been doing to stay active and positive 
during the last few months.” Kevin says the 
Misfit’s energetic team will be their greatest 
asset in the coming months. The team is 
really excited to be back open again. Kevin 
says “Our chefs have been work shopping 
some new items that will be popping up 
on our menu in the coming months and 
our patio is primed to continue to be THE 
place to spend your summer afternoons in 
Santa Monica.  The kiosk ordering system 
will bing the convenience and  speed of 
service to a whole new level.”

Kevin says that the Misfit is honored to be 
a refuge and for the neighborhood in these 
di�cult months and is incredibly apprecia-
tive of the support that the community has 
provided through a most loved vote. He 
says that they are grateful for the support 
of the neighborhood and look forward to 
another decade of serving the community.

The Misfit Restaurant + Bar

The Craftsman

119 Broadway Blvd. 310-395-6037 thecraftsmanbar.com

225 Santa Monica Blvd. 310-656-9800 themisfitbar.com
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HUCKLEBERRY BAKERY & CAFEWINNER
“When in doubt brunch it out” goes the 
uno�cial motto of Santa Monica on any 
given Saturday, where residents have no 
shortage of delectable breakfast spots 
to nurse o� a hangover or dive into a fat 
stack of pancakes.

Huckleberry Bakery & Cafe is the winner 
for the Most Loved award in Santa Monica. 
The director of communications for Huck-
leberry, Elise Freimuth describes the busi-
ness as “a neighborhood bakery and cafe 
that o�ers co�ee, sweet treats, breakfast 
items, savory sandwiches, salads and a 
wide variety of takeout items—all available 
throughout the day.” Huckleberry was the 
first restaurant opened by Zoe Nathan 
and her husband Josh Loeb after Nathan 
joined the Rustic Canyon team. Freimuth 
says that the “pastry case is piled high ev-
ery morning with biscuits, mu�ns, scones, 
doughnuts, tarts, cookies, and more, while 
regulars line up for classics like our messy 
Fried Egg Sandwich, comforting Breakfast 
Burrito, stacks of Pancakes, healthy Qui-
noa Bowls and more.” 

Freimuth thanks the community for their 
loyalty and for their support during the 
pandemic. The bakery & cafe has always 
o�ered takeout and delivery, but in March 
at the beginning of the shutdown Huckle-
berry had to make a large pivot. Freimuth 
says “We essentially turned into a little 
corner market and cafe, o�ering pantry es-
sentials like AP flour, sugar, baking mixes, 
cookie dough, bread, pastries, along with 
weekly Farmers’ Market boxes with organ-
ic eggs, rice, fruits, and veggies to support 
our favorite local farmers and purveyors. 
We began o�ering take & bake meals for 
breakfast and dinner, so families could 
pick up pancakes, scrambled eggs, bris-

ket, chicken, mac-n-cheese, re-packaged 
our deli salads, and soups into quarts, and 
more. We also now have curbside pickup 
in our back parking lot for those who want 
to really minimize contact.”

Huckleberry has now re-opened for dine-
in, but it will be a slow recovery for the 
cafe until a vaccine is widely available. 
“Everyone’s safety is our number one pri-
ority, so how we operate is a fluid situation 
that we constantly monitor and adapt to. 
We’ve completely rearranged our dining 
room to allow for safe customer flow and 
ample distance between seating inside 
and out. That means having reduced 
capacity, and looking for more opportuni-
ties to o�set those sales with things like 
takeout, delivery, catering, and selling gift 
cards.” 

Freimuth says that winning the Most Loved 
breakfast spot is a true demonstration of 
the loyalty of their customers. She says 
that the first thing her customers did when 
they first had to close the doors was to ask 
what they could do to help. Freimuth urg-
es customers to support small businesses 
in any way possible: “It’s what has kept 
us going during this time and lifted our 
spirits. Small businesses are the fabric of 
this community and give Santa Monica its 
unique character, so programs that raise 
awareness like Most Loved are needed 
now more than ever. With travel limited for 
the foreseeable future, now is the time to 
rediscover your little neighborhood and 
support small, local businesses.” She is ex-
tremely grateful for the workers at Huckle-
berry and says “We can’t predict what will 
happen in the coming months, but we’ll be 
ready to get creative and pivot again so 
we can keep doing what we love.”

Breakfast/Brunch Spot
MOST LOVED

Huckleberry Bakery & Cafe

Hucleberry Bakery & Cafe

1014 Wilshire Blvd. 310-451-2311 huckleberrycafe.com

2020
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Fred Dening is the co-owner of Back 
on the Beach Cafe, a cafe with ocean 
views. Fred describes his business as “a 
beachfront casual family oriented restau-
rant.” He says because the cafe is on the 
beach, people are often surprised that 
the food is actually good. But the restau-
rant prides itself on the quality and taste 
of their food, serving organic whenever 
possible and grass fed beef. Back on 
the Beach has been celebrated by the 
City of Santa Monica in the sustainable 
quality awards. Fred says that the cafe 
has adapted to the unique challenges of 
2020 by following all of the protocols set 
by the City and the CDC. All of their tables 
are outside and more than 6 feet apart. 
Guests are required to wear a mask at all 
times when moving about the restaurant 
and can only remove their masks when 
eating. He says the business’s biggest as-
set for the coming months is their outside 
seating area, and is incredibly grateful to 
have that space to safely serve custom-
ers. He says that a lot of customers have 

said that Back on the Beach is the first 
place they have been out to in weeks. 
Customers feel safe knowing that the 
tables are spaced apart and outside by 
the beach. Fred feels overjoyed that his 
customers feel safe. Back on the beach 
was recently commended by the county 
supervisor for their adherence to proto-
cols. Besides that, his conversations with 
customers are mostly about whether they 
are open, their hours, safety policies, and 
table spacing. 

Back on the Beach has been a community 
fixture since 1989 and have had a follow-
ing that has lasted for two generations. 
He is so overjoyed to see the love that 
he has for the community reflected back 
through this vote. 

Fred would like to say that Back on the 
Beach is there to welcome people back 
with open (if socially distanced) arms. 

RAE’S RESTAURANTFINALIST

BACK ON THE BEACH CAFEFINALIST

Back on the Beach Cafe

Rae’s

Rae’s

445 Pacific 
Coast Hwy. 310-393-8282 backonthebeachcafe.com

2901 Pico Blvd. 310-828-7937
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ANNENBERG COMMUNITY 
BEACH HOUSE

WINNER
Annenberg Community Beach House

Fairmont Miramar hotel & Bungalows

While we may be stuck at home, there’s 
no reason we shouldn’t still celebrate 
Santa Monica’s best event spaces or stop 
daydreaming about the incredible parties 
we will host there one day!

Elizabeth Dugan, who is in charge of 
event services, sales, and marketing for 
the Annenberg Community Beach House 
describes the Beach House as “a public 
destination, open to all, no membership 
required! It has a rich history in Santa Mon-
ica and has been hosting private events, 
corporate meetings and retreats, filming 
and guests for the past 10 years.” The 
beach house sits on the beach side of the 
PCH with a pool, playground, volleyball 
courts, a gallery, and recreation classes, 
as well as beach access of course. 

The business has adapted to the eco-
nomic challenges of 2020 caused by 
COVID-19 by following the guidelines of 
the city of Santa Monica to ensure the 
safety of its patrons in every way possi-

ble. Elizabeth says that the guests of the 
beach house have been excited to get 
back to gathering at the beach house: 
“Everyone wants to know how they can 
have a party, celebrate and gather at the 
Beach House, whether it’s as simple as 
a canopy on the beach or a family and 
friend gathering, our guests want to be 
able to celebrate/meet and gather at the 
Beach House.” Most of the beach house 
services are closed until further notice, but 
the parking lot is available as well as the 
accessible walkway to the beach.

Elizabeth says the Beach House’s biggest 
strength is an extremely dedicated team 
that is able to ensure the outstanding cus-
tomer service that the Beach House has 
been known for. 

Elizabeth urges customers to give the 
beach house a call at 310-458-4924 for 
more information. The beach house would 
love to hear from you!

SANTA MONICA 
BREW WORKS

FINALIST

FAIRMONT MIRAMAR 
HOTEL & BUNGALOWS

FINALIST

Event Space
MOST LOVED

1920 Colorado Ave. 310-828-7629 santamonicabrewworks.com

101 Wilshire Blvd. 310-576-7777 fairmont.com/santa-monica415 Pacific 
Coast Hwy. 310-458-4904 annenbergbeachhouse.com

2020
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What a surprise! Thank you Santa Monica for voting 
Annenberg Community Beach House “Most Loved Event Space/Party Venue”

EVENTS@415PCH

ANNENBERGBEACHHOUSE.COM | (310) 458-4934

What a surprise! Thank you Santa Monica for voting 
Annenberg Community Beach House “Most Loved Event Space/Party Venue”

EVENTS@415PCH

ANNENBERGBEACHHOUSE.COM | (310) 458-4934
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Have you ever noticed how Santa Moni-
cans seem to just e�ortlessly glow? We’ll 
let you in on their dirty little secret: a world 
class team of local doctors, dentists and 
health care professionals.

Dr. John Dravillas, the founder and owner 
of Physical Therapyworks on Santa Monica 
Blvd describes his business as “a clinic 
with a strong emphasis on ongoing and 
organized learning, so that means our 
actions are not only during the time we’re 
with you, but also while we’re reading 
journals to stay current, discussing patient 
cases with each other, or discussing 
clinical reasoning or practicing techniques 

with each other.” He says that everyone 
at Physical Therapyworks is passionate 
about dedicating themselves to under-
standing who customers are and what they 
need and arriving at a comprehensive and 
accurate diagnosis to help achieve a great 
outcome. 

John says that having the winning this cat-
egory “means a ton” and that “while we’ve 
always received a steady stream of thank 
you’s, hugs, patient referrals from former 
patients, gifts and cards, it’s also nice to 
receive such a large and o�cial thank you/
validation.” 

The business has for 20 years been 
dedicated to helping others, and recently 
they have learned to ask for help too. The 
business started a GoFundMe and was 
able to get a loan. John says that everyone 
at the business has continued to work as 
they always have: “both as hard as we can 
and as smart as we can, as individuals and 
as a team. By virtue of all of the above, and 
a little luck, it seems like we’re going to be 
fortunate enough to make it.” He says that 
there has been an outpouring of people 
asking how they can help and has really 
cemented the idea that the community is 
really all in this together.

John says that his business has a number 
of strengths that have kept them going and 
will continue to help them in the coming 
months: he names the “incredibly strong 
culture with an emphasis on ongoing and 
organized learning that leads to excep-
tional patient outcomes and satisfaction; 
incredible team members that are talented 
and highly motivated; a community that 
knows who we are and values what we 
do.” 

Physical Therapyworks starts its 25th year 
in September and hopes that with the 
support of the community they will be here 
for another 25!

PHYSICAL THERAPYWORKSWINNER

Physical Therapyworks

Doctor | Dentist | Health
MOST LOVED

719 Santa Monica Blvd. 310-260-9039 physicaltherapyworks.com

2020



27

M
os

t 
Lo

ve
d 

20
20

Dr. Laurie Binder

Dr. Donna Cooper is the owner of Cooper 
Optometry located on Wilshire Boulevard 
in  Santa Monica. Cooper says her business 
is “a one-stop-shop for all your vision care 
needs. We will always make sure you feel 
welcome and your vision care needs are 
addressed.” Cooper Optometry has contin-
ued to provide service to the community and 
has created a safe environment for exams. 
Cooper says “We make sure we keep our 
patients informed whether it’s with emails, 
phone calls, or through our website. We 
worked from home during the closure by 

providing telemedicine calls when able and 
allowing patients to call or text the doctor’s 
cell phone. We are able to order contacts 
online or by phone and have them shipped 
directly to the patient to limit contact. Now 
that we are open, we ensure that each pa-
tient is pre-screened before being seen and 
we have strict PPE and disinfection protocols 
in place.”

Cooper is grateful to have a connection 
with her patients. Cooper says, “our biggest 
strength is my wonderful sta� and their abil-

ity to adapt to these changes while taking 
care of our patient’s needs. We make sure 
we are easily available for our patients. We 
have a strong commitment to providing the 
best care to our patients every day.”

As a final note, Cooper adds: “We love 
what we do and anyone who enters will be 
greeted with a friendly face and treated with 
respect. We also have a wonderful doctor, 
Dr. Sandy Tran, who o�ers pediatric exams.”

Dr. Laurie Binder is the owner of Santa 
Monica Acupuncture and Wellness, a “ho-
listic traditional Chinese medical practice” 
on Wilshire Boulevard in Santa Monica. 
Through her practice of Chinese medicine, 
Laurie helps her patients by addressing their 
unique symptoms with the goal of achiev-
ing “health, vitality, and wellness through 
acupuncture, good nutrition, and a healthy 
lifestyle.” 

She has over 20 years of experience in 
the healthcare field and has been a Certi-
fied Health Consultant, LAMAZE childbirth 
educator, labor and delivery nurse, OB / GYN 
Nurse Practitioner, and finally Doctor of Acu-

puncture. Her experience means that she 
has an intimate knowledge of both Eastern 
and Western medicine.

Laurie has found adapting to the economic 
challenges of 2020 incredibly di�cult. She 
says that she is delighted to know that her 
patients appreciate the work that they do 
together in the pursuit of wellness. Laurie’s 
conversations with customers this year have 
been focused a great deal around wellness, 
health, and self-care. These conversations 
are not uncommon in her line of work, but 
are becoming ever more important in the 
world, country, and city today. In regards 
to supporting her clients in the upcoming 

months, Laurie says: “I look forward to help-
ing my patients face challenges by listening 
to their issues.  I give acupuncture treatment 
to help my patients achieve balance. In Chi-
nese medical terms, balance equates to op-
timal health.  I include sound healthy lifestyle 
and nutritional advice during my sessions.”

Laurie would like the people of Santa Monica 
to know that she loves her work and loves 
to help others achieve balance by teaching 
them how to live a healthy life. Laurie says 
that she is inspired by her patients on a daily 
basis.

COOPER OPTOMETRYFINALIST

SANTA MONICA ACUPUNCTURE 
AND WELLNESS

FINALIST

SANTA MONICA’S FAVORITE DENTIST
  

 

ARIZONA AVE.
WILSHIRE BLVD.

14TH ST.

15TH ST.★
SANTA MONICA FAMILY DENTISTRY | DR. ALAN RUBENSTEIN

1260 15th ST. SUITE #703  (310) 736-2589
WWW.ALANRUBENSTEINDDS.COM

WE OFFER UNIQUE SERVICES
•Nitrous Oxide available  •No interest payment plans

•Emergencies can be seen today
•Our dentists and staff members are easy to talk to

AND OF COURSE WE DO
• Invisalign    • Periodontist on Staff    • Oral Surgeon on Staff

• Cosmetics and Implants    • Zoom bleaching    • and more

YOUR CHOICE 

OR

TRY OUR NO OBLIGATION

$20 EXAM
INCLUDES 

FULL XRAYS
*Offer to non insured patients

TRY OUR NO OBLIGATION

$99 EXAM
AND CLEANING

For New Patients 
INCLUDES FULL XRAYS

*Offer to non insured patients

2730 Wilshire Blvd. 323-210-3002 cooperoptometry.com

3029 Wilshire Blvd. 310-564-4325 lbinder.com

Dr. Donna Cooper
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TRI-FITWINNER

Pilatesmith

Tri-Fit

“TRI-FIT was founded in 2005 on the prin-
ciples of community and excellence- to 
instill knowledge, ignite enthusiasm, and 
create new fitness opportunities for our 
members as they discover their full athlet-
ic potential. It’s more than just a gym, it’s 
a lifestyle. We o�er weekly outdoor work-
outs, TRX, HIIT, Yoga, Cycle, Swim, Squash 
& Tennis, Sauna, Steam, and valet park-
ing,” says co-founder Gina Baski. In 2020, 
TRI-FIT has adapted its layout to support 
social distancing. “Our re-imagined gym 
layout o�ers members a spacious, clean, 
and well-considered environment. We 
are committed to providing a safe space 
for all people to coexist, workout hard, 
and grow stronger together.” Gina says 
“You have spoken, we are listening, and 
we hear your concerns which is why we 
are doing everything possible to mitigate 
risk. From plexiglass dividers to outdoor 
classes, to routine sanitization of surfaces 
and upgraded HVAC Merv-13 air filters, 

we are here to provide an environment 
that is both safe and comfortable for our 
members.” 

“We have been an integral part of the 
Santa Monica community for 20 years, 
sponsoring local races and organizations, 
providing Los Angeles’ largest outdoor 
swim on Friday mornings, and o�ering 
other outdoor training like group bike 
rides and runs... Once we can train in 
groups again, we will be here and ready 
for our sea swims, canyon rides, and trail 
runs.”

“Despite the chaos and uncertainty 2020 
has brought, we continue to live by our 
mission, and we look forward to continu-
ing to serve our community.  We are here 
and committed to helping our members 
navigate this new normal of fitness in the 
safest manner possible.”

Fitness Studio/Gym
MOST LOVED

Jessica Henien is the owner of Pilate-
smith, a studio that “specializes in athletic, 
results-driven workouts crafted for women 
and men who crave a more challenging 
Pilates experience! Expect an intense, 
e�cient, and dynamic workout every time. 
While our Group o�ering was built for 
those more advanced in their practice, we 
also o�er Privates that are customized for 
anyone at any level.” Jessica says “Our 
workouts are designed to challenge your 
strength and endurance without tearing 
you down so you leave feeling satisfied 
yet invigorated. We call it the Smith Glow! 
We o�er In-Studio, Virtual, and Outdoor 
workouts. If you make coming 2-3 times 
a week a habit, you will see and feel your 
body change. Come forge a body that is 
tighter, stronger, and more toned!”

Pilatesmith had to quickly adapt to the 
changes of 2020. The team was able 
to rapidly pivot to teaching classes via 
Zoom. Trainers started recording on-de-
mand workout videos that were posted to 
Instagram and YouTube. Jessica says that 
Pilatesmith’s greatest strength is their abil-
ity to innovate and adapt quickly. Jessica 
credits her great team and the dialogue 
that is present between sta� and custom-
ers. “Since reopening In-Studio workouts 
mid-June, we’ve kept Virtual workouts 
going because we heard people weren’t 
ready to come back to the studio yet. And 

then we just launched Outdoor workouts 
because we were hearing that there are 
some who miss being in-person but don’t 
feel comfortable inside. So thanks to an 
incredible group of women and great 
feedback from our community, we’ve been 
able to keep people moving - wherever 
they are - and been able to keep the Team 
working.”

Jessica says that from the bottom of 
her heart, the support of the community 
means everything to her. “It was vital to us 
staying open. Full stop. We had just turned 
1 year old when we were forced to close 
and that coming in the infancy of building 
your business and just as we were starting 
to gain some momentum was devastating. 
We might not have made it had our Smiths 
not donated to our Pilatesmith Team Relief 
Fund and kept paying their monthly mem-
bership fees. To be forced to shut down 
was devastating, but I’m thankfully we 
were able to pull in at least some revenue 
thanks to their kindness and to our virtual 
o�ering. We also got so many emails and 
calls and social comments cheering us on. 
I cried every time kind words were read or 
a donation came in. I feel so lucky to be 
part of this Main Street community - they 
are just the best, kindest, coolest people 
ever! It’s truly an honor to be able to serve 
them and positively impact their lives.” 

PILATESMITHFINALIST

2425 Colorado Blvd. 310-829-2227 trifitla.com

1332 6th St. 310-393-2721 ymcasm.org

2110 Main St. 310-955-9915 pilatesmithstudio.com

YMCA SANTA MONICAFINALIST

2020
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FINALIST

FINALIST

Photo: Peter Augustin

Photo: Peter Augustin

FARMER
MOST LOVED

As the world faces this current health 
crisis, it’s important to stay healthy and 
support small, family-owned businesses. 
What if you could do both at the same 
time? Luckily for Santa Monica residents, 
the Santa Monica Farmers Market remains 
open with many vendors selling accessi-
ble, fresh produce at the Arizona Ave. and 
Virginia Park locations.

Murray Family Farms is yet again the 
cherry on top, winning the category for 
Santa Monica’s Most Loved Farmers 
Market Farmers. Their award-winning cher-
ries are considered a delicacy around the 
world, and are especially a favorite among 
Santa Monica farmers market patron’s.

Murray Family Farms is located 130 miles 
away, tucked underneath the Tehachapi 
mountainscape in Bakersfield, Califor-
nia. Their family owned and operated 
business has done nothing but grow and 
prosper, much like their produce, since its 
inception in 2001. They are committed to 
“bring family, food, and fun together by 
sharing sustainably grown produce and an 
authentic farm experience”  according to 
their website. 

Their farmers market booth carries a 
variety of seasonal favorites, such as 
nectarines, peaches, blueberries, over six 
di�erent types grapes and, of course their 
famous, red cherries. All their produce is 
grown sustainably to not disturb the local 
ecosystem. This way, their produce can 
thrive o� of one another, as well as guar-
antee that the soil will sustain its natural 
nutrients, maintaining the health of the 
plants and of the farmworkers working the 
soil.

Once it’s safe to travel again, Murray Fam-
ily Farms is the perfect place for a daytime 
excursion. Their Big Red Barn is located at 
6700 General Beale Rd, Bakersfield, CA 
and is open from 8 a.m - 8 p.m. weekly. Al-
though their family friendly farm excursions 

are currently closed, you can still purchase 
fresh produce and delicious baked goods 
from the store-front.

Weiser Family Farms is yet another Most 
Loved Farmers Market Favorite among 
Santa Monica residents. For 43-years the 
family run farm has perfected their craft, 
producing delicious fruit and vegetables 
in the small agricultural town of Tehacha-
pi, located about 45 minutes away from 
Bakersfield. 

Not only do they have an award winning 
farmers market booth, but they supply 
fresh produce to restaurant Upper West, 
the winner of the Most Loved Happy Hour 
in Santa Monica. You can shop Weiser 
Family Farms produce year-round at the 
Arizona Ave. farmers market location every 
Wednesday from 8:30 A.M. - 1:30 PM.
 
Even more local, and an only an hour’s 
drive away is Tamai Family Farms. For 
over 50-years in neighboring Ventura 
County, Tamai Family Farms has produced 
accessible, quality, and sustainably grown 
produce to the tables of families all over 
southern California. 

The nutrient rich soil and kiss of seabreeze 
in Oxnard, California creates a flourishing 
farmland that Tamai Family Farms utilizes 
for their delicious choices of fresh berries 
and vegetables. 

Tamai Family Farms is committed to 
providing their customers with equal and 
a�ordable access to fresh and healthy 
produce with their competitive rates and 
quick delivery. Customers can enjoy fresh, 
healthy and delicious produce to be deliv-
ered within 24 hours after harvest, without 
spending top dollar for fast shipping or 
overpriced goods. You can find Tamai 
Family Farms at the Arizona Ave. Farmers 
Market every Wednesday and the Virginia 
Park farmers market every Saturday.

WEISER FAMILY FARMS  

TAMAI FAMILY FARMS

The Santa Monica Farmers Market remain open. 
Check the city’s website for hours and information. 

smgov.net/portals/farmersmarket/

MURRAY FAMILY FARMSWINNER
2020

weiserfamilyfarms.com

murrayfamilyfarms.org

tamaifamilyfarms.com
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FAIRMONT MIRAMAR HOTEL & BUNGALOWSWINNER

Fairmont Miramar Hotel & Bungalows

Proper Hotel

“Our home is your vacation” goes the 
proud boast of many Santa Monicans and 
they are not wrong! Why else would there 
be so many world class hotels in one 
crammed into one city?

Sam Jagger is the General Manager of 
the Fairmont Miramar Hotel & Bungalows 
on Wilshire Blvd near Palisades Park and 
the beach. He describes the Fairmont 
as a place that gives customers the very 
best experience. “The co-founder of Santa 
Monica, Senator Jones  and his wife Geor-
gina, could  choose to build their home 
anywhere and they chose this wonderful 
blu� overlooking the Pacific Ocean and 
the dramatic Santa Monica/Malibu coast-
line.  The reason then is the same as it is 
now: Miramar’s location is simply the best 
bar none.  And people do come because 
of our location.  But they come back time 
and time again because of our sta�.  The 

most engaged, friendly and professional 
as you will find. And of course all of the 
other experiences we have available, 
be it our 8th generation jeweler in Avo 
and his Atelier, Lloyd and his barbershop 
featuring hot towel shaves paired with a 
glass of bourbon,  outdoor dining, outdoor 
gym--everything you need to rejuvenate 
and refresh one’s body and soul.” 

Sam says that the hospitality industry has 
been particularly impacted by the econom-
ic struggles of 2020. “when we temporarily 
suspended our operations (due to state 
and local regulations), we took the time to 
study what we needed to do in order to 
provide an environment that was compli-
ant with new health and safety regulations 
while still providing a respite from the 
world’s current woes.  We implemented 
world class protocols to ensure the care 
and safety of our guests and colleagues 

MOST LOVED

“Your private residence on the ocean” is 
how Klaus Mennekes, the Vice President 
and Managing Director of Shutters on the 
Beach, describes the iconic Shutters on 
the Beach hotel, which o�ers the tradition-
al hotel experience as well as fine dining, 
a pool, a spa, and fitness center. 

Klaus says that this year has been a year 
unlike any other. He says that while a lot 
more conversations have been focused 
around health and wellness as well as 
safety, the hotel sta� has continued to 
have meaningful conversations with 
guests about planning a much needed 

vacation or staycation. He says they are 
constantly discussing how they can make 
guest’s visits more memorable with special 
touches and in ways which they can share 
the best Southern California experience. 
Klaus says that the for the remainder of 
the pandemic the hotel’s greatest strength 
is the dedication of their terrific employ-
ees, which has always been one of the 
strengths of the hotel, as well as the idyllic 
beachside location and the hotel’s atten-
tion to service and anticipating the needs 
of guests. 

SHUTTERS ON THE BEACHFINALIST SANTA MONICA PROPERFINALIST

101 Wilshire Blvd. 310-576-7777 fairmont.com/santa-monica

1 Pico Blvd. 310-458-0030 shuttersonthebeach.com 700 Wilshire Blvd. 310-620-9990 properhotel.com

and, through the e�orts of our parent 
company Accor, were able to launch the 
ALLSAFE program which represents some 
of the most stringent cleaning standards 
& operational procedures in the industry.  
However, thankfully, sitting on 5 acres of 
open space, we have the natural geograph-
ical ability to adapt new standards in a man-
ner that is relaxed, professional and friendly.  
We have acres of gardens where people 
are able to dine al fresco; a pool where we 
one can relax during the day and watch an 
outdoor movie on a  Saturday night.  An 
outdoor pool kitchen serving fresh fare, with 
most of those ingredients coming from the 
local farmers markets.” Sam says that their 
asset for the coming months is the fact that 
the Fairmont is an oasis in the middle of the 
city that allows people to forget for a while 

what is going on in the outside world. 

Sam says that the Fairmont is incredibly 
grateful for the support of the community 
through a most loved vote. “Our community 
means everything to us.  The Miramar will 
be celebrating its 100th year anniversary as 
a hotel in 2021 and we know we would not 
be getting ready to celebrate that milestone 
without the support of the Santa Monica 
community.  We do not take our standing 
in the community lightly or for-granted.  We 
work hard throughout the year to support 
a broad spectrum of local organizations 
that work for the betterment of the city.  
Our town is incredibly special and we are 
incredibly lucky to be recognized as such an 
integral part of it.”

2020
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We’re Ready 
       When You Are

At the Corner of Ocean & Wilshire | 310.576.7777 | fairmont-miramar.com
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FIG

FIG

Happy Hour
MOST LOVED

101 Wilshire Blvd. 310-319-3111 figsantamonica.com

119 Broadway Blvd. 310-395-6037 thecraftsmanbar.com

3321 Pico Blvd. 310-586-1111 theupperwest.com

Happy hour is a sacred time in the well-
ness capital of Santa Monica, which has a 
wide range of bars and lounges serving up 
soothing cocktails and rejuvenating beers.
As the world still grapples to find its foot-
ing as we endure a global pandemic, many 
Santa Monica restaurants still partake in 
every adult’s favorite time of day-happy 
hour!

Although residents will not be able to 
flock to these restaurants and celebrate 
their victories like years past, these Santa 
Monica favorites continue to put in a great 
amount of e�ort to provide the best ser-
vice to their customers.

Local Farm to table bistro, FIG is locat-
ed at the Fairmont Miramar hotel. The 
quaint and relaxing bistro serves seasonal 
gourmet food and cocktails that is sure to 
expand your palette. 

Fig is a true southern California restaurant, 
and only sources their ingredients from 
local farms and farmers markets. They 
transform fresh produce into delicious 
meals and cocktails, which are both half-
o� every night during Figs Happy Hour, 
appropriately named Fig at Five. 

Due to COVID-19, Fig has reduced their 
hours to stay open Tuesday-Saturday for 
dinner from 5 p.m.-10 p.m. and breakfast 
and brunch hours are Saturday and Sun-
day from 7 a.m.-3 p.m. With outdoor dining 
available, FIG also provides FIG-to-go 
orders and takeout orders via Tock.

The Pico Blvd. favorite, Upper West has 
found its way back onto the Most Loved 
Santa Monica Happy Hour list. The family 

owned restaurant opened its doors almost 
ten-years-ago and provides patrons with 
locally sourced ingredients to create deli-
cious happy-hour bites and dinner menus.
Because of the limitations imposed by 
Coronavirus, happy hour looks a little 
di�erent  this year. Instead of the usual 5 
p.m. - 7 p.m. nightly happy hour, it is now 
from 3:30 p.m - 6 p.m. during which time 
all cocktails and wine selections are 50 
percent o�, including a large selection of 
craft beer. On Thursday nights, customers 
can also enjoy 50 percent o� bottles of 
wine.

Nick Shipp, Head Chef at Upper West, 
explains that happy hour normally consists 
of an array of  unique happy hour bites 
such as braised pork belly lettuce wraps, 
sausage, goat cheese quesadillas, and 
lamb nachitos. He assures that once full 
dine in service is safe, that their delicious 
bites  will be back again.

The Craftsman Bar and Kitchen is the 
place to be when looking for a fun, lively 
place. The hybrid pub and restaurant-is 
located on Broadway Avenue, half a block 
in between the Santa Monica Promenade 
and the famous Santa Monica Pier. 

The Craftsman has mastered the art of 
divine food and cocktails, while providing 
one of the best happy hour experiences 
in Santa Monica. Open for patio seating 
only, The Craftsman is still providing ways 
to enjoy their happy hour.  Customers can 
also walk right up to their adult lemonade 
stand for take out food and to-go cocktails 
during current business hours, 5 p.m.- 11 
p.m. Wednesday-Sunday.

FIG   |   THE UPPER WEST   |   THE CRAFTSMAN
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It takes a lot of trust to put your baby in someone else’s hands. Fortunately Santa 
Monica has such an incredible range of auto services, you won’t lose a minute of 

sleep with these companies handling your car. ”

” JOY AUTOMOTIVEWINNER
Stokes Tire Service

Stokes Tire Service

Stokes Tires Service has been serving the 
community for over 30 years. 

“Fulfilling the tire and automotive service 
needs of customers throughout Santa 
Monica, Palisades, and West Los Angeles. 
We service foreign and domestic vehicles 
with everything from oil changes and tire 
rotations to brake repairs and transmission 
repairs. When shopping for tires, we know 

the importance of finding the right match 
for your vehicle and driving needs. But 
we don’t stop at tires and auto service. 
We feature a fantastic selection of custom 
wheels to set your vehicle apart from the 
rest”. 

Jack Martz is the Manager of Stokes and 
says that the business is all about service. 

Auto-Related Business
MOST LOVED

STOKES TIRE SERVICEFINALIST

STARTRONICSFINALIST

KONDO MOTORSFINALIST

1312 Pico Blvd. 310-450-1712 joyautomotiverepair.com

1117 Santa Monica Blvd. 310-393-0767 stokes-tireservice.com

3108 Wilshire Blvd. 310-828-8604 startronics.com

1048 Pico Blvd. 310-829-1225 kondomotorsautorepair.com

2020
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TRIBE PILATESWINNER

In a place as cosmopolitan and vivacious 
as Santa Monica, new businesses are 
constantly popping up.

Kris Kruk and Emily Young are the found-
ers and owners of Tribe Pilates in Santa 
Monica. In discussing their business, 
Kruk and Young say that “Pilates is for 
everyone and practicing reformer Pilates 
on a regular basis provides plenty of 
well-rounded benefits. Pilates makes you 
stop, breathe, and focus on what you are 
doing and its purpose. Our studio was 
founded on building strength through 
community and achieving your fitness 
goals in a positive, encouraging environ-
ment. We will work together to help you 
discover the strength of your inner warrior 
to not only be successful in achieving your 
fitness goals but also receive all those 
great benefits Pilates has to o�er.” 

When the pandemic caused Tribe Pilates 
having temporarily close, Kruk and Young 
want to continue to inspire their commu-
nity to stay healthy during these chal-
lenging times. They ended up adapting 
the business to an online format running 
complimentary donation-based pilates 
classes via Zoom and Facebook Live. The 
studio is following all guidelines by the 
CDC and holds the safety of their clients 

and employees as a top priority. 

Krunk and Young say “our studio’s biggest 
strength is having friendly, knowledge-
able instructors that provide a variety of 
challenging and e�ective Pilates classes 
in a relaxing and welcoming environment. 
Classes range from total body workouts 
to more specialized classes that key in on 
specific muscle groups like our popular 
Booty & Stems class. Our goal at Tribe 
Pilates is to help you transform the way 
you look and feel no matter the stage of 
life you are in.”

Kruk and Young say that winning this Most 
Loved vote means a lot to them: “It means 
a lot because the foundation of Tribe 
Pilates is community and receiving these 
votes means that message is shining 
through to everyone.  We have a sign in 
our studio that says ‘Find Your Tribe. Love 
Them Hard.’ We really embrace this and 
welcome everyone that wants to join us to 
progress in their Pilates journey.”

Kruk and Young have two puppies named 
Teddi and Bear who sometimes appear 
to greet customers at the front desk. “On 
any given day, you may come in and be 
greeted by friendliest and flu�est team 
members at Tribe Pilates,” say the owners.

New 
Business
MOST LOVED

Tribe Pilates

Socalo

Tribe Pilates

911 Pico Blvd. 310-405-6394 tribepilatesstudio.com

2020
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Jim Osorno and Tom Mueller are co-own-
ers of Broadway Baker, a small bakery on 
Wilshire Blvd in Santa Monica. Jim and 
Tom say they have “a beautiful open kitch-
en and storefront for walk-in customers. 
Three generations of family recipes make 
up our o�erings.” They create small batch-
es of baked goods using local and organic 
ingredients. They ship nationwide and are 
currently doing Doorstep Delivery in Santa 
Monica and curbside pick up at the shop. 

Jim and Tom have taken extensive mea-
sures to ensure the safety of their custom-
ers. They have set up social distancing in 

the store and have implemented all health, 
city, and country safety guidelines. Tom 
has set up a social distancing menu that 
includes preorder, pre-pay, and pickup. 
The owners feel lucky that their shop 
opened six weeks before stay at home 
orders were put in place because they 
were able to make connections with the 
community. 

Jim and Tom say that their customers love 
how they have implemented measures to 
keep them safe. They love the fact that 
the store has remained open. They have 
had a lot of conversations about “all of the 

craziness that has been happening.” They 
have begun to create friendships and rela-
tionships with their customers. And really 
appreciate when folks pop their heads in 
to say hi!

The owners are extremely grateful to be 
included in the Most Loved awards. “It is 
an honor. It’s emotional--it’s heartwarming 
to think that we opened up the day voting 
started! And to be supported by the com-
munity so quickly is really inspiring. We’ve 
been welcomed into the neighborhood, 
and the community is keeping us going 
during these tough times.”

Jim and Tom say “We want to be a part 
of the community; we want to support 
the community. How do we continue to 
do so with the ever-changing pandemic 
orders? We want to figure this out! Before 
opening our own shop, we participated 
in numerous local artisan shows and met 
many amazing makers and creators and 
we feature a handful of them in the front 
retail section of our storefront. We’ve got 
local jams, pottery, greeting cards, honey, 
co�ee. We love supporting fellow local 
small businesses and artisans.”

Megan Plaskow is the marketing and PR 
director of Socalo, a restaurant on Santa 
Monica Blvd that is “a culmination of every-
thing we love about SoCal – the awesome, 
vibrant ingredients and our passion for 
Mexican flavors. Located within Santa Moni-
ca’s Gateway Hotel, Socalo is a beachy, 
all-day California canteen and Mexican pub 
from award-winning chef/owners Susan 
Feniger and Mary Sue Milliken. Socalo 
serves conscientiously-sourced, seasonal 
SoCal Mexican fare with quick counter ser-
vice at lunch while dinner shifts to full-ser-
vice dining alongside cocktails featuring 

small-batch spirits, craft beers on tap and 
Mexican wines. Socalo uses organic rice, 
beans, and corn tortillas; seasonal, local 
ingredients; antibiotic/hormone-free meats 
and poultry; and sustainable seafood.” 

The restaurant reopened for outdoor dining 
in mid June, but continues to provide take-
out with curbside pickup as well as delivery 
Tuesday through Sunday. They have a 
variety of family meals for pickup and deliv-
ery. Socalo will also be o�ering a discount 
to all of the incredible healthcare workers 
working nearby in Santa Monica. The chefs 

at their sister restaurant, the Border Grill in 
Downtown Los Angeles, are cooking meals 
for seniors, people experiencing home-
lessness, and nurses and doctors at local 
clinics. Megan says that even though the 
restaurant was only open from January to 
mid March before reopening in June, it has 
been really great to see so many familiar 
faces welcoming them back to Santa Moni-
ca and supporting them by getting takeout 
and ordering meals for the whole family. 
Megan says that the business’s biggest 
asset for weathering the coming months 
is the adaptability of the chefs as well as 

the expansion of the outside spaces. “We 
have open-air sidewalk seating and more al 
fresco dining in the expansive shaded patio 
dotted with bright orange umbrellas, string 
lights, and ocean breezes.”

Socalo is grateful for the support of the 
community in helping them stay open and 
receive this award. “We are so thankful for 
all of our amazing friends and customers, 
many of them have supported us since the 
beginning when Border Grill opened in 
Santa Monica in 1990.”

BROADWAY BAKERFINALIST

SOCALOFINALIST 1920 Santa Monica Blvd. 310-451-1655 socalo.com

1209 Wilshire Blvd. 646-410-3857 broadwaybaker.com

SHOP FOR GIFT BOXES, SUBSCRIPTIONS 
AND IRRESISTABLE SEASONAL CREATIONS 

BROADWAYBAKER.COM  |  1209 WILSHIRE BLVD  |  SANTA MONICA  |  90403  Follow our Journey @BROADWAYBAKER

BAKED TO ORDER
PURE INGREDIENTS 

SMALL BATCH
MADE WITH LOVE
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DOLCENERO GELATOWINNER

Dolcenero Gelato

Sweet Rose Creamery

Name a more perfect summer day than an 
afternoon with a delicious ice cream cone. 
You can’t. It’s impossible. Which is precisely 
why there are so many delightful frozen 
dessert spots in town. 

Simone Acciai, owner of Dolcenero Gelato, 
says his business strives to provide the 
most authentic Italian Gelato. Winning Most 
Loved another consecutive year shows 
they deliver. Combining international 
inspiration with ingredients of the highest 
quality, they make wa·e cones fresh and 
have many flavors of decadent gelato. But 
2020 has proved to be incredibly challeng-

ing even for this Santa Monica favorite. 

Simone says “I could never have imagined 
how much this could have impacted a small 
business like us but I also never thought 
I’d have so much support. In the very dark 
times, someone came to get a $5 cup and 
gave us a $6 tip. Someone stopped by say-
ing ‘I don’t want Gelato, can I just tip you?’ 
Even if we were very far away from being 
able to pay the rent that gave me the hope 
back. I knew I would do whatever it takes 
to keep my business. I slept at Dolcenero 
when we first opened, I protected my store 
against the looters, barricaded inside and 

Frozen Desserts
MOST LOVED

Sweet Rose Creamery is a small locally 
owned ice cream shop that has become a 
Santa Monica favorite. Director of Com-
munications, Elise Freimuth describes 
the shop: “We’re your neighborhood ice 
cream shop creating delicious flavors that 
make you feel like a kid again. We were 
born out of partners’ Josh Loeb, Zoe Na-
than, Colby Go�, and Shiho Yoshikawa’s 
desire to create delicious ice cream in a 
nostalgic setting for friends and family to 
enjoy it in.” 

The ice cream shop has not faced too 
much change since the pandemic, as the 
store is small and most people would 
come in to order and then eat ice cream 
outside, however, the pandemic has 
still lead to challenges for the business. 
“Luckily, ice cream was something people 

craved during this time - it’s a source of 
comfort. People taking walks along Main 
Street to get some exercise or fresh air 
would stop by for an ice cream cone or 
scoop on-the-go, as a way to break up 
their day. Seeing our regulars, meeting 
new customers, and serving them ice 
cream during this time brought us great 
joy.”

Freimuth says that the support of the 
community through the most loved vote 
meant a lot to the store. “Small businesses 
need to be uplifted now more than ever”, 
and awards like Most Loved are a great 
way to do it. She appreciates this support 
from the community and emphasizes how 
important it is for locals to support small 
businesses and explore Santa Monica 
while travel is restricted. 

SWEET ROSE CREAMERYFINALIST

TREATS FROZEN YOGURTFINALIST RORI’S ARTISANAL CREAMERYFINALIST

2400 Main St. 323-540-6263 dolcenerogelato.com

2726 Main St. 310-260-2663 ext. 209 sweetrosecreamery.com

1700 Ocean Park Blvd. 310-310-3328 treatsfrozenyogurt.com 910 Montana Ave. 424-744-8572 rorisartisanalcreamery.com

2020

armed with a fire extinguisher. I will spend 
my last drop of blood, sweat, and tears 
before I give up. That’s why I came here: 
the second I lose this passion I buy an 
airplane ticket and go back home.” Simone 
says he doesn’t need a plaque or an article 
saying that they are one of the most loved 
businesses in Santa Monica, today he 
knows they are. 

Simone says “This pandemic changed 
everything but I’m happy that the City of 

Santa Monica adopted the new “Al Fresco” 
setting on Main Street, that’s the way to 
go. The Street looks much more beauti-
ful already, I hope those changes will be 
kept even after this emergency.” He really 
appreciates the loyal customers who came 
in to buy gelato as well as those who came 
in just to see if everything was ok. “Some-
times it may be completely obscured by 
clouds, but no matter how violent is the 
thunderstorm or the tornado, the Sky is 
and will always be there.”
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HEIST JEWELRYWINNER
2020

S A F E  I N - S T O R E  O R  
O N L I N E  S H O P P I N G  

A C C E N T S J E W E L R Y . C O M
2 9 0 0  M A I N  S T  |  S A N T A  M O N I C A

an mma e in anta onica
Designer ne & perate ince

*Virtrtr ual shhoppingbyappointment
*Dropoff&&pickupservicesavava aiaia lalal ble

info@accentsjewelry.com | 310-396-2284
Closed Tue and Sun

Brentwood General Store

JEWELRY/HOME ACCESSORIES/GIFT SHOP
MOST LOVED

1128 Montana Ave. 310-393-6254 tenwomen.org1230 Montana Ave. 310-394-9225 brentwoodgeneralstore.com

1230 Montana Ave. 310-395-3205 heist-jewelry.com

Kara Taub is the Managing Partner of Ten 
Women on Montana, a “co-operative art & 
gift gallery, showcasing the unique work 
of 24 local women artists. Photography, 
painting, ceramics, sculpture, fiber arts, 
glass, jewelry and more. Owned and oper-
ated entirely by its members.” 

Ten Women on Montana has adapted to 
the unique economic challenges of 2020 
by taking the opportunity to create an 
online shop where customers can shop 
remotely and have their products shipped 
to them for free or pick them up curb-
side. Kara says that Ten Women’s biggest 
strength in the coming months is in their 

connection with the community as well as 
their ability to listen and adapt. “We are a 
very creative group, we can make things, 
we can express ourselves through our 
art, and sew masks!” Recently, Kara says, 
conversations with customers have mostly 
been commiserating about how challeng-
ing and uncertain things are these days, 
and about how they are adapting. But they 
have also focused on sharing as much 
positivity as possible with their customers. 

Melissa Clark, owner and buyer for Brent-
wood General describes her business 
as an all service general store: “We o�er 
customers unmatched customer service, 
quality products, gourmet food baskets, 
fine fashion and jewelry, delivery, shipping 
and wrapping services.” She says that the 
business is “committed to o�ering our 
customers the best possible customer 
service, and products available. We are 
natives to this community and have raised 
our children in this community, we live in 
this community, we have the best interests 
of this community in our hearts.” 2020 
has been a challenging year for the store 
but they have been adapting as best they 

can. “We made the choice to take on the 
challenge and stay positive and contin-
ue to engage our customers. Our social 
media was the avenue we used to keep 
our community apprised of our business 
plan... posting and engaging customers 
with every chance we could get.” 

Brentwood General Store is incredibly 
grateful for the unwavering support. “It has 
been so inspiring to hear from the commu-
nity each step of the way... We have been 
brought to tears many times, as the com-
munity seemed to wrap their arms around 
us and protect and preserve our shop.”

TEN WOMEN GALLERYBRENTWOOD GENERAL STOREFINALIST FINALIST

It may be sunny in Santa Monica year-round, but don’t be fooled these jewelry stores and 
gift shops have some of the freshest ice in town.
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Santa Monicans crave authenticity and 
shirk away from shopping in banal and 
boring chain stores, so there was a long 
list of independent businesses competing 
for this award.

Owners of the Sewing Arts Center Julie 
and Rachel Marquez describe their busi-
ness as “your one stop shop for all things 
sewing, from machines to fabrics, patterns, 
notions, classes and services.” The owners 
feel very fortunate to have an established 
website and online store which allowed 
them to transition quickly and easily to an 
online only store during this time. Sewing 
and crafting as well as making masks 
has become much more popular due to 
COVID related quarantine. They say that 
a lot of customers want them to reopen, 
but they are waiting to see a decline in 
the virus for thirty consecutive days in Los 
Angeles County. In the meantime, they’ll 
operate online. 

The “support of the community is the most 
important thing to us right now.  During 
this time, we have discovered those busi-
nesses on Pico that we had not yet gotten 
to know. We have all rallied around each 
other, ordering food, merchandise etc.”

Changes to the business also include the 
edition of a new partner. Julie’s daughter 
has joined her in co-owning the business. 
“While my kids were always my ‘partners’, 
a little over a year ago, my youngest 
daughter Rachel, after graduating USC 
with two degrees (proud mom moment) 
joined me on a daily basis at the store.  
She has since become a full time co-own-
er and beside building the website from 
the ground up, designs quilts, teaches and 
helps curate all the fabrics.  She brings a 
young, fresh and vibrant addition to the 
shop.”

SEWING ARTS CENTERWINNER
Pilatesmith

Sewing Arts Center

Dagwoods is delicious. Everyone knows 
that. However, while the company may be 
known for their food they see their role in 
the community as larger than even their 
huge pizza. 

“We’re more than just a business; we’re a 
family, making those home cooked meals 
that just make you forget all your worries,” 
said Assistant Manager Christina Moy. “To-
tally homemade, always fresh, and made 
with love.”

Moy said her recent conversations with 
customers have been more about person-
al care than Pepperoni. 

“A lot of the conversations that I’ve had 
with our customers have definitely been 

about each-others well-being,” she said. 
“I’ve also learned about the many di�erent 
hobbies that some of my customers have 
picked up like baking bread or getting 
very interesting new books to read. It 
makes me happy to see them light up 
about a new hobby that they are picking 
up and them telling me about the progress 
they are making in it.”

It’s that personal connection that reso-
nates for General Manager Mark Peters 
when he thinks about their Most Loved 
award. “It means everything to us. It really 
is such a warm fuzzy feeling when you 
know how much your community loves 
you,” he said. 

Seasoned pilates instructor Jessica Fran-
cis created Pilatesmith to appeal to expe-
rienced enthusiasts looking for advanced 
classes and a more demanding workout. 
O�ering In-Studio, Virtual, and Outdoor 
workouts that are designed to challenge 
your strength and endurance, the idea for 
Pilatesmith came from her desire to help 
clients surpass the plateau they may have 
reached at other studios.

They too, have been riding the ups and 
downs of this year just like everyone else. 
“What a year 2020 has been! As the pos-
sibility of closing started to become more 
and more of a reality, my mind was in two 
places: how do I keep our Smiths moving, 
and how to I keep my Team working? 
O�ering virtual workouts and on-demand 

content has been on my to-do list for a 
while, and the COVID-19 closure gave 
all of us hard push in that direction,” said 
Francis. “I guess you can call it a silver 
lining (you have to always look for those 
during times like these, right?!). We quickly 
pivoted to teaching groups and privates 
via Zoom and Trainers started recording 
on-demand workout videos that we post-
ed on Instagram and YouTube. I always say 
this but I was so incredibly impressed by 
the resilience of our Team - immediately 
Studio Associates picked up the new ops 
process and learned Zoom, and Train-
ers were teaching from makeshift virtual 
studios in their living rooms. It was such a 
dramatic change and everyone handled it 
with so much grace. I’m so lucky to have 
this team!”

DAGWOODSFINALIST PILATESMITHFINALIST

Independent Business
MOST LOVED

3330 Pico Blvd. 310-450-4300 sewingarts.com

820 Wilshire Blvd. 310-899-3030 order.dagwoods.com 2110 Main St. 310-899-3030 pilatesmithstudio.com
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@santamonicabiz

 

 

 

  

Bar/Lounge
The Craftsma
The Misfit

Breakfast/Brunch Spot
Huckleberry
Back on the Beach

Catering Business
Broadway Baker
Lunetta All Day

Co
ee Shop
Ca�e Luxxe

Doctor/ Dentist/Health Care Profes-
sional
Physical Therapyworks

Event Space/Party Venue
Annenberg Community Beach House
Fairmont Miramar Hotel and Bunga-
lows

Frozen Desserts Shop
Dolcenero Gelato

Happy Hour
FIG
The Upper West
The Craftsman

Hair Salon/Barber
Salon Tru
Framed Salon

Hotel
Fairmont Miramar Hotel and 
Bungalows
Shutters on the Beach
The Proper Hotel

Independent Business 
Dagwoods

Kid-Friendly Attraction
Cayton Children's Museum
Morgan-Wixson Theatre

Legacy Business 
Santa Monica Homeopathic 

New Business
Broadway Baker
Socalo

Nonprofit 
Santa Monica Education Founda-
tion 
Santa Monica Conservancy 

Outdoor Dining
Back on the Beach 
Lunetta

Pet Business 
Green Dog Dental & Wellness

Restaurant
Dagwoods
Upper West

Theater/Art/Entertainment 
Venue
Aero Theater
Morgan-Wixson Theatre

Vintage/Thrift/Resale Shop
Salvation Army

Downtown Santa Monica 
Business
Salon Tru 
Santa Monica Homeopathic 

Montana Avenue Business 
Aero Theater

Pico Blvd. Business 
Gilbert’s El Indio
Trader Joe’s

Santa Monica Pier 
The Lobster
The Albright
Pacific Park
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Puzzle Zoo

Known as one of the best places to raise 
children, Santa Monica boasts a variety of 
engaging and educational attractions for 
your little ones.

Carly Harrill is the Chief Advancement 
O�cer for the Cayton Children’s Museum, 
located in the Santa Monica Place mall in 
Downtown Santa Monica. Carly describes 
the Museum as a place that nurtures the 
best in children and families. “The Cayton 
inspires connection and creativity through 
play to help young people see the power 
they have to shape a world where we are 
all equally valued and celebrated.” The 
museum had to close its doors in March 
and expects to be closed through the end 
of the year. They have been struggling 
financially and have had to make cuts to 
sta�. However they made a series of smart 
decisions at the beginning of the pan-
demic and have now pivoted fundraising 
e�orts to focus on grants and foundations 
and on their virtual fundraisers and Wom-
en’s Philanthropy Circle. 

Carly says that “While the Museum doors 
are closed, we have decided to take the 
fun outdoors and will be launching com-
munity programming in partnership with 
Santa Monica Place on the 3rd level of the 
mall, every Thursday and Saturday starting 
July 23.  It’s a challenging climate for a 
nonprofit right now, but we have a strong 
community of supporters and donors who 
see the value in us on the other side.” The 
museum also plans to bring the outdoor 
programming to underserved communities 

across greater LA in August.

Carly says the businesses ability to be 
nimble and optimistic is the key to their 
continued success. “We are doing smart 
planning with the understanding that 
things are evolving every day so, in order 
to best serve the needs of our community, 
we have to be nimble enough to change 
direction quickly, with our mission and val-
ues always as our compass.” She says that 
winning a  Most Loved award really shows 
the museum that they are doing what they 
set out to do: “be a place where all chil-
dren and youth can practice being part of 
community and find their purpose through 
play, and parents see us as a trusted and 
creative space for nurturing the best in 
their little humans. To be nominated for 
this award, especially when our doors are 
closed, speaks to the resilience of this 
community and the special connection we 
have to one another.”

As a final note, Carly says “We are a 
501c3 nonprofit. With our doors closed 
and no earned revenue coming in, we 
are struggling to provide the support this 
community will need on the other side of 
the pandemic. We need your support to 
reopen our doors safely, as well as bring 
programming outdoors into Santa Monica 
Place and in underserved communities 
across LA. Make a donation at Cayton-
museum.org and your donation will be 
matched 1:1, up to $250,000. Thank you 
for believing in the power of play.”

CAYTON CHILDREN’S MUSEUMWINNER

Cayton Children’s Museum

Kid-Friendly Attraction
MOST LOVED

395 Santa Monica 
Pl Suite 374 424-416-8327 caytonmuseum.org

Jay C Demircift is the co-founder of Puzzle 
Zoo, a Santa Monica staple toy store with 
locations on the Third Street Promenade 
and Main St. He describes Puzzle Zoo as a 
one of a kind toy experience “Serious and 
amateur collectors alike are delighted by 
the range of unique dolls, chess sets, ac-
tion figures, board games, stu�ed animals, 
and more. Puzzle Zoo’s extraordinary 
inventory includes classic and innovative 
toys. The knowledgeable sta� provides 
personalized service and worldwide 
shipping, assuring that you’ll leave with a 
smile.” The store was founded in 1993 and 
grew from their original store on the Prom-
enade to seven stores through Southern 
California and Texas and strives to sell 
unique products at an a�ordable price. 

The business is having di�culty adapting 
to the current economic challenges of 
2020. Jay says that while they honestly 

have not yet adapted successfully, they 
will keep trying. The conversations they 
have recently had with customers have 
shown a lot of mixed emotions about the 
current state of the city, the nation, and the 
world. 

Jay is incredibly grateful to receive this 
award. He says it “definitely gives us a 
boost” he says that it feels good to know 
that Puzzle Zoo is serving the Santa 
Monica community in a meaningful way 
that they can enjoy. Jay says that despite 
the hardships of this year the business 
is small and nimble and will do whatever 
they can to survive to continue providing 
unique toys and products to Santa Monica 
residents.

Puzzle Zoo prides itself on providing a fast 
and friendly service for their community.

Santa Monica’s Morgan-Wixson Theatre is 
the oldest theatrical organization in the city, 
founded in 1946. Originally known as Santa 
Monica Theatre Guild, its first home was 
the Miles Playhouse. In 1966, the group 
built the building on Pico Blvd. that stands 

today. A 200-seat non-Equity house, oper-
ated as a place where talent can train, the-
atrical passions can be celebrated, and the 
community can be engaged in live theatre 
that entertains, enriches, and educates.

PUZZLE ZOOFINALIST

MORGAN-WIXON THEATREFINALIST

1411 3rd Street Promenade
2910 Main St.

310-393-9201
310-396-4331 puzzlezoo.com

2627 Pico Blvd. 310-828-7519 morgan-wixson.org
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Stress baking has been a survival tactic for 
many home-bound residents but some-
times you just need the goods without the 
hassle and Santa Monica  has every end of 
the bakery spectrum covered. 
Sourdough was an internet celebrity for a 
couple of months but local bread a�cio-
nados have long known about the power 
of this protein packed baked good thanks 
to Jack Bezian. Bezian Bakery uses a from 
scratch process for their immensely popu-
lar sourdough breads that includes growing 
their own sourdough cultures and raising 
each of their 40 types of bread for up to 30 
days.

It’s a process Jack Bezian painstakingly 
developed with decades of research, but 
the results are unassailable according to 
customers who also know that each pur-
chase comes with a mini masterclass in the 
health benefits of sourdough bread. 

Bezian has been absent from the market 
recently in accordance with LA County 
Public Health and Safety COVID guidelines, 
which currently do not allow prepared 
food vendors to participate in the farmers 
markets but o�cials said they look forward 
to welcoming him back soon as part of the 
Downtown Farmers Market family. 

At the other end of the spectrum is the sweet 
treats at Huckleberry Bakery and Café.

The always popular eatery is part of the 
Rustic Canyon Family, co-ownd by Josh 
Loeb and Zoe Nathan. The pair grew up in 
Santa Monica, raise their family here and 
run a variety of restaurants in this city. Josh 
and Zoe debuted Huckleberry in February 
2009, as they both shared a desire to open 
a local, artisan bakery and café where 
friends, family and enthusiastic food lovers 
could come together and eat delicious food 
in a warm, casual atmosphere.

Santa Monican’s with a sweet tooth can 

also indulge at the local Sweet Lady Jane 
location. The business has been a fixture 
in Los Angeles since 1988 when Jane 
Lockhart turned her passion for quality into 
a thriving business. 

At Sweet Lady Jane they break our own 
eggs, peel their own apples, roll their own 
pastry, and squeeze their own lemons. 
They use only the finest imported choc-
olate, the freshest butter and cream, the 
highest quality in-season fruit, no mixes (as 
many bakeries do), and no preservatives. 
It’s a recipe that has served them well and 
continues to keep locals well stocked on all 
their dessert essentials.

BEZIAN BAKERYWINNER
Sweet Lady Jane

Bakery
MOST LOVED

HUCKLEBERRY BAKERY 
& CAFE

FINALIST SWEET LADY JANEFINALIST

310-451-2311 1631 Montana Ave 310-254-94-99morgan-wixson.org sweetladyjane.com

bezianbakery.com

2020

CONGRATS TO ALL OF OUR
MOST LOVED SANTA MONICA BUSINESSES OF 2020!

THANK YOU TO EVERYONE WHO VOTED + FOR SUPPORTING YOUR
#MOSTLOVEDSM BUSINESSES THROUGHOUT THE YEAR.

 1014 Wilshire Blvd.
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SANTA MONICA HOMEOPATHIC PHARMACYWINNER
Santa Monica Homeopathic Pharmacy

Photo: Robert SturmanNumber One Beauty Center

As one of the most historic communities in 
California, Santa Monica has a rich culture 
and many longtime businesses. Like Santa 
Monica Homeopathic Pharmacy, opened 
in 1944 by Mary and Norman Litvak. The 
“small family business with a big heart” 
has been “specializing in Homeopathic 
Formulas, Pharmacology, Herbal medi-
cines, Nutritional Supplements, Aroma-
therapist, Bach Flowers, Western philos-

ophies, Natural Skin Care, and Non-Toxic 
household products for over 75 years.” 
says Kimberly Litvak, one of the store’s 
owners. 

The sta� includes a pharmacist, homeo-
paths, nutritionists, and Chinese herbal-
ists who also practice acupuncture with 
“knowledge in ALL the health sciences 
available today”.

Kimberly says that the business has not 
yet adapted to the economic challenges 
that 2020 has brought. However, they 
have a dedicated customer base with reg-
ulars (and even some celebrity customers) 
who have been coming in for decades, 
and Kimberly says that her recent conver-
sations with customers have been very 
encouraging. She highlights the fact that 

the pharmacy’s sta� will be their greatest 
asset in the coming months, describing 
them as “dedicated and professional sta� 
who o�er their knowledge, with care and 
integrity who have servant’s hearts!” 

The business (and Litvak family) has been 
an iconic staple of the Santa Monica com-
munity since 1944 and continues to be to 
this day.  

Husband and wife team, Mercedes and 
Jack Tour started Number One Beauty 
in Santa Monica 35 years ago. A luxury 
beauty boutique with top brands and the 
best and latest haircare, skincare, body 
and bath, apothecary, candles, and unique 
gift items. They are also known for their 
extensive lines and merchandise that they 
carry for children. 

Their service and product knowledge 
makes their customers very loyal. “We put 
our heart and soul into this store, every 
single day. We love our clients that have 
become more like family and friends to us 
over the last three decades. We have third 

generation shoppers at our store now! 
We hope to always be here to service the 
amazing city of Santa Monica.” 

Due to the economic challenges of 2020 
Number One Beauty, like so many others, 
has had to adapt. They have been doing 
curbside pickup, local delivery, and ship-
ping. They say that their clients have been 
truly amazing and loyal in supporting their 
local business during this time. 

They both extend their gratitude for the 
Most Loved vote, noting they would not 
be here without the support of their com-
munity. 

Legacy Business
MOST LOVED

NUMBER ONE BEAUTY CENTERFINALIST GILBERT’S EL INDIOFINALIST

629 Broadway Blvd. 310-395-1131 smhomeopathic.com

1426 Montana Ave. 310-656-2455 numberonebeautycenter.com 2526 Pico Ave. 310-450-8057 gilbertselindio.com

2020
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Bu¤alo Exchange

Assistance League Of Santa Monica

VINTAGE/ THRIFT/RESALE SHOP
MOST LOVED

ASSISTANCE LEAGUE OF SANTA MONICAWINNER
Gloria Fowler is a board member of the 
Assistance League and describes the 
business as a “high-end Thrift Shop run by 
Assistance League of Santa Monica vol-
unteers. Since 1937, we have worked as a 
non-profit to transform the lives of children 
and adults in our community. Our Thrift 
Shop proceeds go to our philanthropic 
programs, including school supplies, 
college scholarships, and camp experi-
ences. Here in the Thrift Shop you’ll meet 
new friends and find bargains galore. We 
welcome you with a smile!”  In March, due 
to the COVID-19 pandemic the Thrift Shop 
lost the income it used to fund philanthro-
pies. Gloria says “Our shop had to close, 

as did Assistance League Thrift Shops 
all over the US.  Usually we fund camp 
scholarships, student clothing and school 
supplies, vision services, backpacks, pup-
pet shows on bullying, and college schol-
arships, Because schools and camps have 
closed, we have not been able to carry on 
most of our programs. We have continued 
o�ering college scholarships, and we 
are happy to have had funds in reserve 
to keep our promises to our scholarship 
recipients.  We’re making detailed plans 
for re-opening safely, but we do not know 
when that will be.  We think that by the 
time the schools and camps re-open, we’ll 
have the shop running and generating 

income so that our philanthropic programs 
can continue.” Throughout the duration of 
the pandemic, the shop has tried to keep 
in touch with their customers and cannot 
wait until they can tell customers that the 
shop is reopening, even if that reopening 
is gradual with restrictions in place.

Apart from a couple of paid employees the 
store is mostly a sta� of volunteers, some 
of whom will be more comfortable working 
than others, just as some customers will 
be more comfortable coming in to shop 
than others. However the store plans on 
being flexible and meeting the challenges 
of COVID as best they can. 

Gloria says that having the support of 
the community through a most loved 
vote means everything to the store. “Our 
customers are our friends and neighbors.  
They are boosters, too, so they were 
happy to vote for us in the Most Loved 
contest.  Without that support, we would 
not be enthusiastic volunteers in the Thrift 
Shop.  They make our days!” As a final 
note, Gloria says that customers can join 
the email list to keep in touch by emailing 
infoALSM@frontier.com.

Recycled fashion is more popular than 
ever and Bu�alo Exchange on Main Street 
delivers the trend. Aarian Frye, Marketing 
Associate, describes the business: “Buf-
falo Exchange is a buy, sell, trade clothing 
store. We buy and sell an eclectic blend 
of current styles, vintage pieces, classic 
closet-staples, and one-of-a-kind clothing. 
Whatever your style is, we have something 
for you!” Bu�alo Exchange, like other busi-
nesses, has had to adapt to the economic 
challenges that 2020 has brought. “Being 
closed for 4 months during the beginning 
of the pandemic has been incredibly di�-
cult both financially and to our community 
but we know that the health and safety of 
our customers and employees are most 

important. During our closures, we created 
a number of safety protocols that included 
limiting the number of people within the 
store, reduced hours, building sneeze 
guards, and ultimately changing the way 
we buy clothing from customers. 

Aarian cites the store’s place within 
the community as one of their biggest 
strengths. “We’re extremely thankful to 
have the support of the community. We 
love being a part of Santa Monica and plan 
on being there for many years to come. 
When we were able to reopen, it was the 
best feeling to see some of our regulars 
and familiar faces.”

BUFFALO EXCHANGEFINALIST

SALVATION ARMYFINALIST

1453 15th St. 310-395-2338 assistanceleague.org

2449 Main St. 310-314-7300 bu¤aloexchange.com

1658 11th St. 310-450-7235 santamonica.salvationarmy.org

2020
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BAurke Williams Day Spa

Radiance Wellness Spa

BUSINESS FOR 
PAMPERING

MOST LOVED

BURKE WILLIAMS DAY SPAWINNER
Everyone could use a little R&R and Santa 
Monica’s best pampering spots will have 
you looking ten years younger in no time!
Maggie Bie is the publicist for Burke Wil-
liams Day Spa. She describes it as more 
than a spa “It is an experience and a life-
style. Inside our European-inspired spas, 
it is our mission to transform your day and 
enhance your sense of well-being, one 
service at a time. As long as you need to 
decompress, unwind, and find peace in 
your life, we will provide your sanctuary!” 
Maggie says Burke Williams has had to 
face a lot of challenges, including those 

brought by 2020. “It is in times like these 
that we look toward our mission, ‘to trans-
form your day’ to find ways that we may 
provide transformative experiences to our 
guests, even when we must do so from 
afar. Now more than ever people need 
stress relief and transformation, so we piv-
oted our business to bring Burke Williams 
into their homes. A couple of the new and 
exciting initiatives we embarked on during 
this time include Virtual Skin Care Session 
with our expert estheticians and exclusive 
At-Home Spa Kits that feature a variety of 
Burke Williams signature products. We are 

Diana Ralys, the owner of Radiance Well-
ness Spa describes her business as “a 
mother-daughter owned peaceful oasis to 
get Organic Facials, Reiki, Infrared Sauna 
and Holistic Result Oriented Skincare 
Products. Radiance Wellness Spa is the 
first and only Green Business Certified Spa 
in Santa Monica.” It is family owned and 
operated and utilizes Ralys’ own brand of 
holistic skincare products in each treat-
ment. These products are also available 
for purchase to use at home and are made 
by hand in small batches. 

The business had to get creative at the 
onset of the pandemic as they are a ser-
vice-based company. Ralys says: “We tran-
sitioned into creating Professional Facial 
Kits at home! Each kit came with written 
directions as well as a full-length video 
on how to perform a mini facial at home. 

Clients were also still able to order their 
regular skin care products via our website. 
To support our clients emotionally, we 
also sent our weekly uplifting news and 
inspirations. This included meditations, 
heartwarming videos, and plant-based 
recipes to try at home.” 

Ralys says that her business’s greatest 
strength in the coming months is its role as 
a safe and sacred space: “Now more than 
ever people need self-love/self-care and 
our sacred space is just the place for that. 
As soon as the door closes to the outside 
world, relaxing music, essential oils, and 
good vibes transform each client into a 
world of peace and happiness. Having a 
safe space to unwind is important for mind 
and body. We are more than happy to be 
able to provide this space for anyone who 
needs it.”

RADIANCE WELLNESS SPAFINALIST

NANCY’S NAILSFINALIST

1358 4th St. 310-587-3366 burkewilliams.com

1207 4th St. 310-264-2228 drskinhealth.com

2917 Pico Blvd. 310-828-3917

2020

excited about these new o�erings and can’t 
wait to see how they are able to transform 
not only the days of our guests but also our 
business.” 

Burke Williams has continued to emphasize 
the importance of self-care and wellness 
within every communication they have with 
their guests. “During the brief time that we 
were able to re-open to members, our sta� 

experienced joy in seeing the smiles in 
our guests’ eyes, while guests expressed 
sincere gratitude to be back and told us how 
safe they felt with the new protocols we put 
into place. We are so grateful for the rela-
tionships that have been fostered between 
our sta� and guests. Our community truly 
feels like a family with Burke Williams as its 
home.” 
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CO-OPPORTUNITY MARKETWINNER
Co-Op

Co-opportunity Market is one of those 
businesses Santa Monican’s vie to get in 
to. Voted Most Loved Grocer several years 
in a row, “the Co-Op” is LA’s only mem-
ber-owned cooperative grocer. 
Since 1974, the Co-op has specialized in 
locally made, natural and organic food and 
wellness products. Everyone is welcome 
to shop at the Co-op but by joining and 
investing as a member, you help ensure 
their longevity. They’re owned by over 
14,000 neighbors and friends.

“Concern for the community is at the heart 
of the cooperative model and infused in all 
aspects of our operations - from sourcing 
from and supporting local producers,  to 
raising money for organizations doing vital 
work in our community, we’re working 
together to keep our community healthy 
and strong. said Marketing Director Lena 
Tito. The impact of COVID-19 is likely to be 
felt for some time, but by working together 
we will continue to provide the community 

with healthy food in a safe environment.”

She said that in this strange time of social 
distancing and stay-at-home orders, they 
have had to be flexible and react quickly 
with safety protocols, operational changes 
and changing customer needs. As the 
initial panic shopping subsided and they 
were faced with fewer customers entering 
the store, they swiftly responded by creat-
ing their own online curbside pickup and 
delivery service. 

“This year, the Most Loved vote is extra 
special and a much-needed boost for 
the heart and soul of the co-op - our 
hard-working sta�! Obviously, it’s a 
stressful time for all, but for our essen-
tial workers it’s even more so,” she said. 
…”we’re fortunate to have committed sta� 
that embodies co-op values at every level. 
We appreciate the community’s support 
in recognizing all they do to bring healthy 
food to the table.”

Grocery Store
MOST LOVED

TRADER JOE’SFINALIST BOB’S MARKETFINALIST

1525 Broadway Blvd. 310-451-8902 coopportunity.com

3212 Pico Blvd. 310-581-0253 traderjoes.com 1650 Ocean Park Blvd. 310-452-2493 bobsmkt.com

2020

Co-Op

Bob’s MarketTrader Joe’s
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THANK YOU SANTA MONICA

Supporting Local & Organic Since 1974
LA’s only member-owned cooperative

grocer is open to the public. 

Santa Monica 1525 Broadway Culver City 8770 Washington BlvdOPEN DAILY 7AM - 10PM

Curbside pickup and delivery now available.
coopportunity.com/order-online

THANK YOU SANTA MONICA

Supporting Local & Organic Since 1974
LA’s only member-owned cooperative

grocer is open to the public. 

Santa Monica 1525 Broadway Culver City 8770 Washington BlvdOPEN DAILY 7AM - 10PM

Curbside pickup and delivery now available.
coopportunity.com/order-online
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DAGWOODSWINNER
R+D KITCHEN

Dagwoods

In an eight and a half square mile city you will find 
seven restaurants in the 2019 Michelin Guide, so it’s 
no secret that Santa Monica’s culinary scene is o� the 
charts. Even with all this fine dining, Santa Monica’s 
Most Loved restaurant remains the down to earth and 
delicious Dagwoods pizzeria. 

Mark Peters, General Manager of Dagwoods Pizza on 
Wilshire Blvd says he has been eating Dagwoods Pizza 
almost every day for about nine years and is still not 
sick of it. He says if that doesn’t tell you how good their 
food is he doesn’t know what will. Assistant Manager 
Christina Moy says that she grew up on New York 
pizza and says that Dagwoods Pizza always brings her 
nostalgia for when she would visit her family. Mark and 
Christina say that adapting to the economic challenges 
of 2020 has been di�cult but they have been man-
aging. Their main goal is to make sure customers feel 
safe and are happy. They began to o�er hard to find 
provisions like toilet paper, raw foods, and fresh veg-
gies for pickup and delivery as well as making more 
frequent donations to local homeless shelters and 
o�ering discounts to regular customers who may have 
been struggling financially. 

Mark and Christina say that the businesses biggest 
strengths are their resilience and  patience. “We know 
that this won’t last forever and we will be here on the 
other side to give all of our regulars a big safe hug. I 
like to think we are like that old fable, the tortoise and 
the hare. We have been nothing short of being cau-
tious and patient. It’s been a tough couple of months 
but we will get out of it in the end. We know if we take 
our time, do this right, and care for the safety of every-
one around us we will get to the end together. “

Mark and Christina say that having the support of the 
community through a most loved vote means the world 
to them. “During this time our community has contin-
ued to check on us and make sure that not only the 
store is doing good but that our sta� is adjusting and 
good as well.”

MOST LOVED

820 Wilshire Blvd. 310-899-3030 order.dagwoods.com

2020
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Nick Shipp is a Chef and Partner at Upper 
West on Pico Blvd. Upper West is a “mod-
ern American restaurant with an amazing 
bar and ambiance that is perfect for an 
intimate dinner date night or a fun night 
out with your friends.” Their menu consists 
of high end fare with a large selection of 
starters as well as a large cocktail and 
beer menu. They have been carefully 
adapting to the economic challenges of 
2020. Nick says “Restaurants already 
run on extremely slim margins so to say 
it’s been tough with everything going on 
would be an incredible understatement. 
We’ve had to scale back our menus as 
well as the amount of days we’re open 
as well. With things within the restaurant 
changing so much it’s been nice to see 
the public’s understanding as we try to 
maneuver through this mess.”

He says that a lot of recent conversations 
with customers have been thanking them 
for their patience. “With the news cycle 
changing so quickly and the uncertainty of 
what will come from day to day, we try to 
ensure them that we’re all in this unbeliev-
able moment in history together and we’ll 
navigate through it together” Nick says 
that their greatest strength in these un-
certain times is in their connection to the 
local community. The community has been 
supporting them for over 10 years and with 
their support the restaurant will be greatly 
helped through the crisis.

Nick says it is very gratifying to receive 
the support of the community through a 
Most Loved vote. “We built the restaurant 
with the local community in kind and to 
be recognized by that very community is 
awesome!”  

Melanie Isola is the General Manager of 
the R+D Kitchen on Montana Ave and-
says “We are a neighborhood restaurant 
on Montana Avenue that serves classic 
American cuisine that tastes delicious with 
a service that is gracious and polished. We 
have a lively bar that looks out to Montana 
Ave which is a great pedestrian street.” 

R+D has been committed to their service 
and hospitality throughout all of the strug-
gles of 2020. Melanie says that the busi-
ness cannot lose sight of what is exciting 
about the restaurant with the challenges of 
the world today. They have been working 
on a take home program of meals that can 
be enjoyed from the comfort of your own 
home, and have transitioned to cashless 
payment. Melanie says that “R+D Kitchen 
has always been committed to providing 
outstanding service in a comfortable, 

lively setting with dependable favorites. 
We have found ourselves in a balancing 
act between wanting to provide a sense 
of normalcy to our guests and creating an 
environment that feels safe. In the coming 
months we will do our best each day to 
create an environment where guests feel 
they are in their home away from home.” 
Melanie says that the business is incred-
ibly fortunate to be thought of as part of 
the Montana Ave neighborhood and com-
munity. She says a lot of guests have been 
grateful that the restaurant has remained 
open and providing service to their cus-
tomers throughout this di�cult time. 

Melanie says that receiving a Most Loved 
vote is incredibly moving. “We are hon-
ored that the community has shown us 
such strong support over the years.”

THE UPPER WESTFINALIST

R+D KITCHENFINALIST

3321 Pico Blvd. 310-586-1111 theupperwest.com

1323 Montana Ave. 310-395-3314 rd-kitchen.com

Upper West

R+D KITCHEN

Upper West
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Salon  Tru

HAIR SALON/BARBER SHOP
MOST LOVED

Lash Pilot

SALON TRUWINNER
All the botched bathroom haircuts from 
lock-down (I’m looking at you ladies with 
the skew-whi� bangs) have given us an 
entire new appreciation for Santa Moni-
ca’s legendary hair salons. 

Michael Schoenfeld, owner of Salon Tru in 
Santa Monica, says “When new custom-
ers ask about my business I always start 
the same way...We are Santa Monica’s 
‘Premier Casually Elegant’ salon that only 
sells Davines, Comfort Zone, and Aveda. 
All plant-based, eco-friendly products. 
Then I get to the heart of who we really 
are. We are a family. We are a group of 

talented, creative, smart stylists, managers 
and an aesthetician that love each other, 
we are all there for each other, we help 
each other, we look up to each other and 
it shows when you walk in, you’ll see & 
feel it. We are a high-end salon, with a 
small town, down-home feel.” Michael has 
had to do a lot of adapting in 2020. “Most 
businesses have had to be very creative 
this year, including us. I like to think I am 
a smart businessman, but this pushes 
even the best business people to the test. 
Basically, salons make money in 2 ways; 
a chair fee and retail sales. Both of which 
are gone. I can’t charge my sta� a fee for 

a chair that they can’t use, and retail sales 
have all but dried up or gone to online 
platforms. Since March we have turned to 
the government loans, personal savings 
and sadly had to turn to Gofundme.com 
after we were destroyed by looters. Our 
ever-changing economic challenges are 
just that, ever-changing. “Adapted” is past 
tense, there is nothing about what is hap-
pening today that is behind us. We don’t 
know what tomorrow, or even later today 
will bring. Stay tuned.”

But there’s hope. Michael says that getting 
the support of the community through 

a Most Loved vote means a lot: “To be 
honored as Most Loved Hair Salon and 
Downtown Business every year since 
we’ve opened is all about our sta� and 
the experience that we strive to deliver. As 
we celebrate our 7th year anniversary, we 
kvell over the fact that residents, visitors & 
employees of Santa Monica and the sur-
rounding areas continue to embrace us.” 

The salon has implemented protocols 
developed not only of what is required 
but also of what is recommended. “We go 
far beyond the mandatory mask, physical 
distancing, and temperature checks.”

Quynh-tram Vu is the owner of Lash Pilot, 
a full service salon with a focus on eyelash 
extensions. She’s been in the beauty in-
dustry for 19 years, starting out as a bridal 
hair and makeup artist. The salon’s core 
value is to maintain a personable rela-
tionship with their clients. They take great 
pride in their professionalism and artistry 
and take the time and have the patience 
to get it right, because ultimately if their 
client isn’t happy they would not be able 
to succeed. 

The salon had to adapt during the eco-
nomic challenges brought on by COVID 
but their loyal clients keep them going. 
“Our clients know that we  remain ded-

icated to providing them with the best 
services while maintaining the utmost 
care and attention to their well-being and 
safety. 

Quynh-tram says that the support of the 
community through a Most Loved vote 
means a lot. “When I  arrived in the US 
from Vietnam 20 years ago, I never could 
have imagined owning a Salon, much 
less, one in beautiful Santa Monica, CA. To 
have the support of the community during 
such dark times has proven to me that no 
matter what the strife and turmoil is in this 
country, the American Dream will never 
die.”

LASH PILOTFINALIST

FRAMED SALONFINALIST

614 Santa Monica Blvd. 310-394-0878 salontru.com

1231 5th St. 310-319-9595 lashpilot.com

2821 Pico Blvd. 310-998-0021 framedsalon.com

2020
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 PAWS+EFFECTWINNER
Paws+E¤ect

Green Dog Dental & Wellness

Green Dog Dental & Wellness

Anyone who knows LA knows that dogs 
are the new children, and Santa Monica 
has the best pet businesses to cater to all 
your flu�y one’s needs.

Sharon Town Lee is the Proprietor of the 
Paws & E�ect Pet Spa on Pico Blvd in San-
ta Monica and says that Paws & E�ect is 
“unique in its focus on treating pets as fam-
ily members, aligned with our philosophy 
of placing a priority on your pet’s health 
and well being. We are a styling salon, 
tranquil and clean, with special treatments 

and adornments. Our aim is to increase the 
health and beauty of your treasured pet, 
bringing joy to them and you!” 

Paws & E�ect has adapted to the recent 
challenges that COVID-19 has brought by 
o�ering delicious and essential pet food, 
as well as optional curbside pick up and 
drop o�, so everyone can feel safe and 
comfortable. Sharon says that their clients 
have become their friends so they have 
been having conversations about every-
thing, from the health and beauty of their 

dog, to the weather, to COVID, and how 
everyone is coping through this hard time.
Sharon says that the businesses biggest 
strength in the coming months is their 
ability to keep families happy by keeping 
their dogs healthy, clean, and smelling 
fresh, which is especially important when 
you are at home with them all day! Sharon 
emphasizes that it is easy to maintain so-
cial distance within the spa, “with only one 
sta� member in contact with you, and the 
groomers working separately from the trea-
sure trove of goodies that we sell to keep 

your pups happy and living their best lives. 
We encourage you to come in and give 
yourself and your furry family members a 
smile today.”

Sharon says that receiving the support of 
the community through winning a Most 
Loved award means a lot: “Being an im-
portant part of the community is integral to 
our business plan, and the a�rmation we 
receive from Most Loved means so much 
to us!”

Pet Business
MOST LOVED

Dr. Ren Garcia, owner and founder of 
Green Dog Dental & Wellness, is dedi-
cated to the dental health of our pets. He 
says “Dental health is just as important for 
[them] as it is for ourselves. We promote 
dental health, education, and wellness at 
our practice. By promoting a more holistic 
and preventative approach to overall 
health, we are not only helping pets live 
longer healthier lives, but we’re also help-
ing our clients save money by avoiding 
costly procedures down the road. 

Dr. Garcia says that every challenge is an 
opportunity to grow and evolve. He has 
used the economic challenges of 2020 as 
an opportunity to expand their services to 
include an online video consultation plat-
form to speak with a veterinarian virtually if 
customers are concerned about a specific 
behavior or have a question regarding 
their pets health. Dr. Garcia cites the ability 
of the business to adapt as one of the 

greatest strengths of Green Dog Dental & 
Wellness: “We were able to immediately 
implement changes to help keep our sta� 
and clients safe, while still continuing to 
treat our patients.” 

Being voted as both ‘Most Loved Pet 
Business’ & ‘Most Loved Business on Main 
St.’ by our community, a�rms we are doing 
something right. We are a local, small 
family owned business, here to serve the 
people and pets of Santa Monica.”

Dr. Garcia adds “Amongst the new world 
of corporate medicine, we stay humble, as 
a small, family owned practice that aims 
to grow with and cater to the local Santa 
Monica and Ocean Park pet community. 
And “while our name implies that we are 
a dog based business, about 20% of our 
patients are cats!”

GREEN DOG DENTAL & 
WELLNES

FINALIST

HEALTHY SPOTFINALIST

3030 Pico Blvd. 310-450-9017 paws-e¤ect.org

2116 Main St. 888-753-2829 greendogdental.com

1110 Wilshire Blvd. 310-458-2004 healthyspot.com

2020
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YOUR NEIGHBORHOOD 
VETERINARY PROVIDER 

2116 M AIN ST, SANTA MONIC A , C A 90405   |    BY APPOINTMENT ONLY

PROUD MEMBERS OF: THE SANTA MONICA CHAMBER OF COMMERCE  |  THE OCEAN PARK ASSOCIATION 
AMERICAN VETERINARY MEDICAL ASSOCIATION  |  SOUTHERN CALIFORNIA VETERINARY MEDICAL ASSOCIATION

+ FULL SERVICE DENTAL CARE 

+ BLOOD WORK 

+ VACCINATIONS 

+ MICROCHIPPING 

+ ACUPUNCTURE 

+ PET ALLERGIES 

+ X-RAYS 

+ ULTRASOUNDS & MORE

SERVICES OFFERED

VOTED MOST 
LOVED BUSINESS 
IN SANTA MONICA

CHECK US OUT ON WE SEE
CATS TOO!

8 8 8 . 7 5 3 . 2 8 2 9 GreenDogDental.com
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RIP CITYFINALIST

BIKE SHOP SANTA MONICAFINALIST

2709 Santa Monica Blvd. 310-828-0388 ripcity.net

2400 Main St. 310-581-8014 bikeshopsantamonica.com

Bike Shop Santa Monica

@Venice_Sunsets

Surf/Skate/Bike
MOST LOVED

2501 Broadway Blvd. 310-829-1836 helenscycles.com

With many businesses closed and pas-
times cancelled, Santa Monica beach 
became the city’s playground and outdoor 
sports like biking, surfing and skating 
became a fun way to stay active. 

Westside staple, Helen’s Cycles is just the 
place for a set of wheels, upholding their 
legacy as the winner of the Most Loved 
Santa Monica bike shop. Their continuous 
commitment to providing quality customer 
care and positive service record has prov-
en successful. 

For the past 30-years, owner Jay Wol� 
has expanded the cycling staple, opening 
locations in Santa Monica, Marina Del Rey, 
Westwood and Manhattan Beach. 

The Bike Shop has become another Santa 
Monica cycling staple since opening in 
2008. O�ering a�ordable rentals, multiple 
di�erent styles of bicycles, bicycle  repair 
and other accessories and merchandise. 

If cycling is not your strong-suit, a fun way 
to cool o� in the summer months, while 
getting an intense workout is surfing. 

Venice and Santa Monica are the birth-
place of skateboarding and surfing and 
RIP City has been there since the begin-
ning. 40-years ago, RIP City Skates owner 
Jim Bob saw the potential in the skate-
boarding phenomena and opened a small 
skate shop in Santa Monica that provides 
the best quality skating products for their 
customers.

As skateboarding quickly became a global 
trend and a recognized sport, RIP City 
stuck to its roots and views skating as a 
form of personal expression over anything 
else.

The small, family owned shop carries the 
best quality decks, trucks and other ac-
cessories over more widely manufactured 
products. 

HELEN’S CYCLESWINNER
2020
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THYME CAFE & MARKETWINNER
Santa Monica is famed for its culinary delights and 
residents have the privilege of enjoying many of these 
treats from the comfort of their couches thanks to 
Santa Monica’s excellent local catering businesses.

Maire Byrne is the owner of Thyme Cafe & Market on 
Ocean Park Blvd, a small cafe and market which o�ers 
seasonal salads and sandwiches. Maire says “We 
have a Gourmet to Go that o�ers fresh and frozen 
soups, stews, and delicious meals to make friends 
and family feel at home. We also have a full service 
catering company where we o�er full event planning 
including food and alcohol, rentals, sta�, and valet 
services.” Maire says that the Cafe and Market has 
done a lot to adapt in the past months in the face of 
the economic challenges of 2020. “We are delivering 
a lot more, and o�ering curbside pick-up. We fed over 
30,000 first responders during the crisis which was 
incredible!  We are also working hard to be  creative 
with holidays and packages to keep our customer 
engaged.”

Customers of the cafe have talked to Marie about a 
range of topics including what Thyme is doing to stay 
sanitary, about how people are afraid, about schools 
reopening, about politics, and sadness, and family 
time, and silver linings. Maire says that customers 
are grateful to have a listening ear. Maire says that 
Thyme’s biggest strength in the coming months is 
their emphasis on personal service: “We answer 
the phone. We are there for our customers!  We are 
following the rules of distance and cleanliness and I 
think that is all very important!”

The support of the community through the Most 
Loved vote means everything to Maire. “Our com-
munity has helped us keep our doors open and my 
employees working. We are all grateful to be able to 
serve the community. Our guests have shown us so 
much love and gratitude over the past 5 months!!”

Thyme Cafe & Market has been serving on Ocean 
Park for 12 years and the Cafe is grateful to be a part 
of the Santa Monica community!

Jim Osorno, a former Broadway performer, opened 
his first brick-and-mortar bakery in Wilmont serving 
cookies, macaroons and Oprah-approved brownies. 
Jim said his small-batch recipes are passed down 
from his parents and grandmother and use fresh local 
ingredients.

The business grew out of an online shop and the 
bakery’s top-selling sweet is grandma’s mix-up bars, 
which is based on a recipe Osorno’s Grandma O used 
to make. They’re made with bittersweet chocolate 
chunks, coconut and crushed pecans drizzled with 
sweet cream atop a homemade graham cracker crust. 
Close behind is lemon raspberry shortbread and 
salted caramel brownies, which were featured in O 

Magazine in 2017.

““We have a beautiful open kitchen and storefront 
for walk-in customers,” he said. “Three generations 
of family recipes make up our o�erings. We create 
in small batches using premium, local and organic 
ingredients.”

While he found success with the online store, his fans 
have been eager to see the business expand. 

The store ships nationwide and currently are doing 
Doorstep Delivery in Santa Monica and curbside 
pick-up at the shop (1209 Wilshire Blvd. Santa Monica 
90403).

Catering Business
MOST LOVED

BROADWAY BAKERFINALIST

LUNETTA ALL DAYFINALIST

Broadway Baker

Broadway Baker

Thyme Cafe & Market

1630 Ocean Park 
Blvd.

310-399-8800 thymecafeandmarket.com

2420 Pico Blvd. 310-581-4201 lunettasm.com

1209 Wilshire Blvd. 646-410-3857 broadwaybaker.com

2020
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Swim With Heart

Swim With Heart

NON-PROFIT
MOST LOVED

SWIM WITH HEARTWINNER
Santa Monicans are always looking out 
for each other and care deeply about 
giving back to the community, so there is 
no shortage of worthwhile nonprofits to 
donate to here. 

Michael Erin Flaherty or Mikey is the 
founder of Swim With Heart, a 510(c)
(3) organization that helps children and 
adults with special needs find confidence 
and joy through being in the water. He 
says they see miracles happen every 
day and believe that by building up their 
students, they can make an even bigger 
positive impact on the community. Un-
fortunately the pool has been closed be-
cause of COVID since March 12th and so 
Swim With Heart has been largely unable 
to fulfill their mission as they once were. 
Mikey says that they are doing their best 
to stay positive and that they know that 
the City will only reopen when it is safe to 
do so. Swim With Heart has been send-
ing presents and notes to their younger 
students. He says the SWHMasters team 
has been ocean swimming on their own 

and that they have monthly Zoom get-to-
gethers to stay connected. Mikey says 
the hardest conversation he has had to 
have recently was telling the Lil’ Sharkies 
and Sharks that there was not going to 
be a 4th of July parade this year. This 
year 4th of July was on a Saturday and 
happened to fall on the 10th anniversary 
of Swim With Heart. However, Mikey says 
that they will be there on Sunday, July 4th 
2021 and asks everyone to save the date!

Mikey says that having the support of 
the community through a Most Loved 
vote is amazing. “We love that the City 
of Santa Monica loves us as much as 
we love them. Swim with Heart has had 
the opportunity to grow and flourish 
and its e�ect has rippled out over the 
entire community. We are grateful for the 
continued support of our city!” The Swim 
With Heart team cannot wait to pick up 
where they left o�. They will survive the 
COVID crisis and look forward to continu-
ing to bring success and smiles to every 
swimmer.

ASSISTANCE LEAGUE OF SMFINALIST

3231 Ocean Park Blvd. #111 310-625-2974 swimwithheart.org

1453 15th St. 310-395-2338 assistanceleague.org

2020
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The Santa Monica Conservatory is the city’s 
“leading voice for preserving our historic 
places” according to the Vice President of 
the Board of Directors Carol Lemlein. She 
says that the Conservatory preserves all 
historic places “not only those designed by 
a noted architect but also those that cap-
ture the stories of events, people, and sites 
important to all members of our community.

The Conservatory took immediate steps at 
the outbreak of COVID-19 and “immediately 
suspended our tours of the Downtown, 
the Preservation Resource Center, the 
Annenberg Community Beach House and 
other events...and moved our educational 

outreach to a weekly online newsletter.” 
They are currently considering when they 
can safely begin o�ering their programs in 
person and how to continue their advocacy 
mission in light of the City’s budget crisis. 

Carol also says the Conservatory is actively 
looking into how to properly balance the 
content of their program to address system-
atic discrimination in communities of color. 

They have adjusted the content in their 
weekly newsletters to feature issues of 
historic preservation involving communities 
of color and they expect to increase related 
programming going foreword.

Carol says the members, friends, and 
volunteers are the Conservatory’s greatest 
strength. Their sta� is limited and so the 
Conservatory relies largely on dedicated 
volunteers. Carol has also been heartened 
by the generosity of the community to-
wards the Conservatory at this di�cult time. 
She also says that the Conservatory has 
been reaching out to help them understand 
how they can broaden their approach to 
historic preservation to accurately address 
the experiences of communities of color. 

Carol says that the Conservatory is thrilled 
to have the support of the community and 
sees the Most Loved vote “an endorse-

ment of the important work we do and as 
an opportunity to connect with more Santa 
Monicans who value our historic and cultur-
ally significant places. That support is even 
more critical going forward because of the 
challenges we described above!”

Carol would like to encourage readers to 
visit the conservatories website at www.
smconservancy.org and to join their mem-
bership, to donate, to volunteer, and/or to 
join their mailing list!

Linda Greenberg is the Executive Director 
of the Santa Monica Education Foundation, 
a foundation which “enriches the education 
of every student in the Santa Monica public 
schools. Donations to the Ed Foundation 
fund outstanding sta� and programs. 

Thanks to Ed Foundation donations, stu-
dents in our schools create masterpieces 
in art classes, explore the world through 
STEM, learn in small groups with classroom 
aides and much more. By working together, 
our community is able to provide excellent 
educational opportunities for every child 
in the Santa Monica public schools.” The 
Education Foundation has experienced a 

lot of di�culties in fundraising during the 
pandemic. Donors have been unable to ful-
fill pledges and local businesses have been 
unable to renew their annual donations. 

Despite this, the foundation has forged 
ahead, determined to raise as much money 
as they can for Santa Monica’s public 
school students. Unfortunately now schools 
are facing budget cuts, so this work is more 
important than ever. The Education Foun-
dation has moved a lot of its programs on-
line and has emailed the community asking 
them to support the businesses that have 
been dedicated to supporting students. 
They also moved their annual wine auction 

online and found it to be a great success 
given the circumstances. The auction has 
enabled the foundation to support busi-
nesses in Santa Monica, especially those 
who have been part of past wine auctions. 

Linda says that the Education Foundation’s 
biggest strength is their donors. Linda 
says “Their dedication and generosity are 
always at the core of our work. They are 
the ones who make outstanding programs 
possible – arts, STEM, wellness and more. 
There would be no Ed Foundation without 
our community’s committed donors.”

The Santa Monica Education Foundation 

is incredibly grateful for the support of the 
community through the Most Loved vote. 
“Being a Most Loved non-profit shows 
how deeply Santa Monica values public 
education. We see this every time a donor 
makes a gift for our schools. We see it in 
the volunteers who work so tirelessly to 
raise awareness about the importance of 
donating and the businesses who give 
because they know that strong schools are 
necessary for a strong economy. Thank you 
to all of these wonderful school supporters. 
Sending lots of love from our kiddos!”

SM EDUCATION FOUNDATIONFINALIST

SM CONSERVANCYFINALIST 2520 2nd St. 310-496-3146 smconservancy.org

1645 16th St. 310-396-4557 smedfoundation.org

We’re honored to serve the community and grateful for the support of 
our board, donors, families, sta� and the entire Santa Monica 
community.

We asked for your help and you came to the rescue.
 
Santa Monica Boys & Girls Clubs – Serving Our Community’s Youth 
Since 1944.

Sponsored by 

CONTINUING TO SERVE KIDS AND THEIR FAMILIES 
DURING THIS DIFFICULT TIME

Thank you.
You are true heroes to the Santa Monica Boys & Girls Clubs kids 

and families.



58

M
os

t 
Lo

ve
d 

20
20

Back On The Beach

Lunetta

OUTDOOR DINING SPOT
MOST LOVED

BACK ON THE BEACHWINNER
The darkhouse of the Most Loved compe-
tition, outdoor dining has risen to unprec-
edented preeminence in recent months 
and luckily Santa Monicans have multiple 
excellent al fresco venues to choose from.

Fred is the co-owner of Back on the Beach 
Cafe, a cafe right on the beach with ocean 
views. Fred describes his business as “a 
beachfront casual family oriented restau-
rant.” He says that being on the beach, 
people are often surprised that the food 
is actually good. But the restaurant prides 
itself on the quality and taste of their 

food, serving organic whenever possible 
and grass fed beef. Back on the Beach 
has been celebrated by the City of Santa 
Monica in their sustainable quality awards. 
Fred says that the cafe has adapted to the 
unique challenges of 2020 by following 
all of the protocols set by the City and 
the CDC. All of their tables are outside 
and more than 6 feet apart. Guests are 
required to wear a mask at all times when 
moving about the restaurant and can only 
remove their masks when eating. He cites 
the businesses biggest strength in the 
coming months as their outside seating 

area, and is incredibly grateful to have that 
space to safely serve customers. He says 
that a lot of customers have said that Back 
on the Beach is the first place they have 
been out to in weeks. Customers feel safe 
knowing that the tables are spaced apart 
and outside by the beach, Fred feels over-
joyed that his customers feel safe. Back 
on the beach was recently commended by 
the county supervisor for their adherence 
to protocols. Besides that, his conversa-
tions with customers are mostly about 
whether they are open, their hours, safety 
policies, and table spacing. 

Fred says he is overwhelmed by the sup-
port he has received from the community 
through the Most Loved vote. Back on 
the Beach has been a community fixture 
since 1989 and have had a following that 
has lasted for two generations. He is so 
overjoyed to see the love that he has for 
the community reflected back through this 
vote. 

As a final note, Fred would like to say that 
Back on the Beach is there to welcome 
people back with open (if socially dis-
tanced) arms. 

Jennifer Rush owner of Blue Plate Taco, 
describes her business as “A beachy mod-
ern Mexican restaurant on Ocean Avenue, 
serving farm fresh clean food and colorful 
cocktails. The perfect spot for tourists and 
locals alike, to dine and feel like you are 
on vacation.” But like so many others, the 
restaurant has had to pivot, focusing on 
more to-go items and Do It Yourself kits 
so guests can make some of Blue Plate’s 
delicious recipes at home. 

It helps that there’s an outdoor patio, 
allowing customers to sit, eat, and socially 
distance with killer views of the Pacific. 

Jennifer says it is incredibly meaningful for 
Blue Plate Taco to be nominated by the 
community for a Most Loved award, “the 
Blue Plate restaurant group has been part 
of the Santa Monica community for over 
20 years, catering to both tourists and 
locals. Our commitment to great food and 
friendly service with a beachy Santa Moni-
ca vibe has been our driving force and we 
are so grateful to be acknowledged for 
that.”

Blue Plate Taco is open for dining. Reser-
vations can be made through Resy and 
Postmates or Grubhub for delivery.

BLUE PLATE TACOFINALIST

LUNETTAFINALIST

445 Pacific Coast Hwy. 310-393-8282 backonthebeachcafe.com

1515 Ocean Ave. blueplatetaco.com

2420 Pico Blvd. 310-581-4201 lunettasm.com

2020

310-458-2985
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Must show proof of Santa Monica residency to redeem.

Show your love for all things local and book
your stay now at santamonica.com/smcares.

Gateway Hotel
15% off room rate with parking included; book now until 10/31 for 
stays through 4/30/21

Hotel Shangri-La
20% off room rate + daily amenity fee waived ($25 daily value); not 
valid for Fri or Sat stays; book & stay through 9/30

Huntley Santa Monica Beach
35% discount + $50 food & beverage one time credit (per stay) 
for minimum 2-night stay; upgrade on arrival upon availability; book 
& stay through 8/31

JW Marriott Le Merigot
Discounted destination fee + 15% off the best available rate; book 
& stay through 12/31

Ocean Park Inn
Book 2 nights, get the 3rd night free; book & stay through 12/27

Ocean View Hotel
20% off room rates; book & stay through 12/25

Oceana
2 complimentary cocktails on Oceana’s exclusive Sunset Terrace; 
book & stay through 9/30

Palm Motel
Free 1-day Big Blue Bus pass per reservation; book & stay through 
10/31

Rest Haven Motel
Book 2 nights, get the 3rd night free; book & stay through 12/27

Santa Monica Proper Hotel
30% off best available rate with complimentary parking + waived 
daily guest amenity fee; book until 9/22 for stays through 9/30

Sea Shore Motel
Special rate: $120 for standard rooms & $190 for deluxe suites or 
junior suites; book & stay through 8/31

Shore Hotel
30% off partial & ocean view rooms; book & stay through 12/25

SureStay Hotel by Best Western
Special rate: $109 plus taxes; book & stay through 8/31/20

Wyndham Santa Monica
10% off room rate plus free self-parking

Thank you for traveling responsibly.
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TRAVEL & TOURISM

ATTENTION SANTA MONICA RESIDENTS
ENJOY LOCAL HOTEL OFFERS
When you feel comfortable, now is a great time to rediscover all that our beachside city has to offer. And 
to welcome Santa Monicans back, our local hotels have come together to offer Santa Monica residents 
access to deeply-discounted hotel room rates:

Must show proof of Santa Monica residency to redeem.

Show your love for all things local and book
your stay now at santamonica.com/smcares.
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